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2022 Downtown Resident Survey Overview

About the Survey

The Pittsburgh Downtown Partnership (PDP) conducts a resident survey every two years to
collect primary data in the form of feedback, opinions, and demographic information of
residents who reside in Greater Downtown (Golden Triangle, North Shore, Uptown, Lower Hill,
South Shore, and Strip District). The PDP uses the data obtained from this survey to inform
decision-making, advocacy, programming efforts, and event planning.

The 2022 Resident Survey, sponsored by Piatt Sotheby’s International Realty, is the seventh
resident survey conducted since the PDP began data tracking in 2008. Trends across surveys
have been analyzed where applicable and to the extent that the data can be reliably compared.

The 2022 Survey was open to Downtown residents electronically from 2/1/2022 through
2/28/2022. Promotional efforts included distribution of physical posters to residential property
managers to hang in buildings, as well as targeted social media ads, which ran from 2/7/2022 to
2/28/2022. To further incentivize participation, two randomly selected survey respondents
were awarded a $250 gift card to a Downtown business. In total, the survey received 707
responses, an increase from the last two surveys in 2020 and 2018.

Results by Section

Demographics

e 67% of survey respondents currently reside in the Golden Triangle while 33% of
respondents live in fringe areas of Greater Downtown including: Strip District (11.3%),
Uptown (1.6%), Lower Hill (9%), South Shore (.9%), and North Shore (11.3%).

e The majority of respondents identity as female (60%). About 51% of respondents were
millennials (ages 25-44 years old). The majority of respondents were white (88%), with
4% Asian, 4% Hispanic/Latino, and 5% Black/African American.

o The majority of respondents in every survey since 2012 have identified as
female.

o The proportion of younger residents has been steadily increasing, with a 7.4%
increase in residents under the age of 25 since 2018.

e 86% of residents have at least a four-year college degree (47% Bachelor’s Degree, 25%
Master’s Degree, and 14% Doctorate Degree). 17% of residents reported total
household earnings of $101k-$150k, a 6% decrease compared to 2020.

e Households of 1 or 2 people make up 96% of survey respondents, 53% were single and
42% were either married or living as a couple.

e 66% of residents reported that they own a pet.

o There has been a steady increase in pet ownership year over year from 2012 to
2022, (2016- 62%; 2018-60%; 2020- 57%; 2022- 44%).
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o Pet owners were more likely (51%) to agree with the statement that ‘pet owners
are accommodated downtown’ than non-pet owners (46%).

The top three industries where residents work are: Healthcare/Social Work (13%),
Professional, Scientific, and Technical Services (12%), and Finance (9%). 10% are retired
and 9% are students. 67% of respondents work in Greater Downtown (zip codes: 15222,
15219, and 15212) and 6% of respondents work remotely.

o Healthcare/ Social Work has been among the top three most common industries
where residents work for the last 10 years.

o The percentage of retired residents increased starting in 2012 until it peaked in
2018. It has been steadily decreasing since and is now around the same
percentage it was in 2012 (9%).

o The percentage of residents who work remotely increased by about 5% since
both 2020 and 2018. In those years, approximately 1% of residents worked
remotely.

50% of respondents anticipate working remotely to some capacity after the pandemic is
over.

Downtown Living and Safety

The top three reasons residents cited for choosing to live Downtown include: the desire
to live in an urban environment (34%), proximity to work (23%), and walkability (12%).
83% of respondents reported that they currently rent property and 17% own property.

o Of the subset of residents who currently rent property, 31% of them would
consider purchasing residential real estate Downtown. This number has
decreased since 2018 (47.7%) and 2020 (43.1%). However, an “unsure” option
was added in 2022, which may have contributed to the lower percentage of
residents answering “yes”.

o The majority of property owners anticipated living downtown for 10+ years.
35% of residents moved Downtown from outside of Pennsylvania, 22% moved from
Greater City of Pittsburgh neighborhoods, and 13% moved from outside Allegheny
County.

o The percentage of residents reporting moving Downtown from outside of
Pennsylvania has been generally increasing since 2008, with this year having the
highest percentage reported.

Shadyside and Lawrenceville were the most common locations other than the Strip
District that residents considered in their housing search, each representing 34% of
responses. Areas of Greater Downtown located outside of the Golden Triangle including
the Strip District (41%) and the North Shore (24%) were in the top neighborhoods
considered, the North Shore being fourth. 14% of respondents considered no other area
in their search other than the Golden Triangle.

o Shadyside was also in the top three other locations considered from 2012 to
2018.



On a numerical scale of 1 - “not satisfied at all” to 9 - “very satisfied,” residents showed
a weighted average of 7.4 satisfaction living downtown. The largest subset of residents
(37%) ranked their satisfaction with living Downtown as a 9 “very satisfied.”

o Average satisfaction with the decision to live Downtown in 2022 was 7.4, 7.4 in
2020, and 8.2 in 2018.

o For every year since 2012, the most frequent response to this question has been
“very satisfied”.

27% of residents anticipate living Downtown for 10+ years; the average length of years
anticipated to live Downtown is 5.4 years.

o Average years anticipated to live Downtown in 2020 was 5.5 and was 6.8 in 2018

On average, residents reported having lived at their current residence for 2.1 years.

o This number has been in steady decline since 2008, when the average number of
years a resident lived at their current residence was 4.6.

Respondents consider the top five positive factors of living Downtown to be walkability
(68%), convenience (63%), bars and restaurants (57%), activities and events (52%), and
arts and culture (49%). Additionally, 59% of respondents believe that Downtown is
headed in the right direction, with 26% being unsure of the direction Downtown is
headed and 15% believing Downtown is headed in the wrong direction

o Residents ages 25-34 make up a higher percentage of respondents who believe
downtown is going in the right direction than they do of respondents who
believe downtown is going in the wrong direction.

Residents consider the top five negative factors of living Downtown to be lack of a
grocery store (68%), homelessness (52%), availability of parking (38%), panhandling
(36%), and cost of living (35%).

14% of respondents report themselves or someone in their household being a victim of
a crime Downtown (both reported and experienced). This is a 4.5% increase from the
percentage in 2020, likely due to the wording change of the question.

o Respondents who reported a crime victim living in their household were more
likely (65%) to report feeling ‘occasionally unsafe’ or ‘unsafe most of the time’
Downtown compared with respondents who did not report a crime victim living
in their house (34%).

o Residents of low income (<$20,000 a year) were more likely than any other
income group (about 20%) to report personal or household experience with
crime victimization.

52% of respondents reported feeling safe most of the time overall in Downtown and 9%
reported always feeling safe overall in Downtown. 81% of respondents feel ‘safe’ or
‘very safe’ during the day Downtown while 29% feel the same at nighttime.

o Females were more likely (34%) to report feeling ‘not safe at all’ or ‘not too safe’
at night compared to males (17%).

o Since 2012, the average safety perception Downtown has consistently been
higher during the day than at night



Point State Park, Market Square, and the Allegheny Riverfront Trail were reported as
residents’ top three most frequently visited places Downtown.

The three most attended PDP Events are the Market Square Farmer’s Market (72%),
Light Up Night (69%) and Picklesburgh (60%).

Retail and Spending

e The top three most desired retail categories that residents want Downtown are a
grocery store (89%), a department store (49%), and a clothing/accessories retailer
(40%). Specific grocery store brands that respondents mentioned most included:
Trader Joe’s (36%), Giant Eagle (27%), and Aldi (19%).

e On average, Downtown residents spend $258 a month on food and beverages.
Residents reported that they spend $56 per month on services (dry cleaning, fitness,
hair salons, etc.), $43 per month on Downtown retailers (shoes/clothes, department
stores, etc.), $67 per month on entertainment (theater, live music, etc.), and $62 per
month on sporting events.

o Spending on food and beverages in 2020 was $301 per month.
o Spending on services remained the same between 2020 and 2022 at about
$56 a month.

o 70% of residents reported buying their groceries from a store not located
Downtown, 21% reported ordering groceries online and having them delivered, and
4% reported buying groceries online and picking them up from the store. Just 5%
reported buying groceries from a store located Downtown. Only 22% of residents
reported that they are able to find everything they are looking for when shopping
‘often’ or ‘all or almost every time’. 34% reported they ‘sometimes’ find everything
they are looking for and 36% reported they ‘rarely’ or ‘never’ find everything they
are looking for.

o The most common items that cannot be found Downtown are grocery and
food items (67%).

e Casual dining is the most requested type of restaurant that residents would like to
see Downtown, chosen by 35% of respondents. Followed by diner style (15%) and
food truck (14%).

Transportation

37% of all residents selected walking as a mode of transportation that they use,
followed by 30% using a personal vehicle for commutes. A secondary mode of
transportation was not applicable for 31% of residents; 16% walk as a secondary mode
of transportation, followed by use of personal vehicle (15%) and bus system (10.6%).
60% of residents lease at least one parking space. Of this subgroup, 88% lease one space
12% lease two spaces.
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e 63% of residents showed some level of satisfaction (somewhat satisfied, satisfied, or
very satisfied) regarding the availability of parking Downtown; 18% of residents do not
use Downtown parking.

e 36% of residents use the protected bike lanes Downtown and 64% of residents do not
use the protected bike lanes Downtown.

o 35% of all bike lane users fall in the 25—-34-year-old age group, making it the age
group that utilizes the bike lanes more than any other group.

Conclusion

The 2022 Downtown Resident Survey findings will guide Downtown stakeholders and residents
over the next two years. The response rate for the survey increased to 707 in 2022 from 530 in
2020 and 567 in 2018. Minority response is the highest it has been since the survey began in
2012, and females remain the majority of respondents. New analysis practices were also
implemented through JASP statistical software, allowing for further understanding of survey
results.

Survey findings over the last 10 years have shown that a grocery store has been the most
desired retail category, with Trader Joe’s being the most desired grocery store brand for the
last four years. Homelessness, panhandling and apparent illegal activities have been consistent
topics of concern for Downtown respondents since 2016. Crime victimization increased from
10% in 2020 to over 14% in 2022; however, it is important to note that there was a wording
change to the question in 2022 to include unreported crimes.

Spending and dining out frequency have both decreased since previous surveys. The percent of
respondents who work at home and anticipate working at home going forward have increased
since previous surveys. 2022 was the first year where the main reason for living Downtown was
reported as a desire for city living, rather than proximity to work. These findings can most likely
be attributed to the ongoing COVID-19 pandemic.

More than half of residents strongly agree that it is easy to travel by foot Downtown and over

60% of residents are at least somewhat satisfied with parking availability. Additionally, pet
ownership has been steadily increasing since 2012.

PITTSBURGH

DOWNTOWN
~——2>"PARTNERSHIP
T —




2022 DOWNTOWN PITTSBURGH
RESIDENT SURVEY

= — — - _|

8
o
o |
Y l
l
i l

]
g l
- %
& B |

l

gl |

Tan J FEPP! P T 000 L
} 1

— .
PR —
=

| hziid=-
‘ ‘41

.

f
4.

o | 'J

>
.
)
N
'

Lumiere at 350 Oliver Avenue

The 2022 Downtown Resident Survey was supported by

Piatt | Sothebys o [}, s

INTERNATIONAL REALTY ~—==~"PARTNERSHIP



TABLE OF CONTENTS

ST 1.4 F= T 720 T [T L= S 4
1= 1 T T (o] [T |V PP 5
(7= 4 Yoo £=T o] o1 (N [ 10T 5 471 (o) o 1 6
DEMOGRAPHIC INFORMATION: RESPONSES BY BUILDING ..................eeeeeeeeeeeeeeeeeeeeeeeee ettt stttaaaaaaaaaaaaaaaaaasssssssssnnns 7
DEMOGRAPHIC INFORMATION: AGE OF RESIDENTS ..........oo oottt e e e e e e ettt es sttt ittt aaaaaaaaaaaaaassssssssnnnes 8
DEMOGRAPHIC INFORMATION.: LEVEL OF EDUGCATION..............oeeeeeeeeeteetete e e e ettt sssststaataaaaaaaaaaaaaaasssssssssnnnns 8
DEMOGRAPHIC INFORMATION: ANNUAL HOUSEHQOLD INCOME ............ ettt eesttttttaaaaaaaaaaaaaaaaaasssssssnnns 10
DEMOGRAPHIC INFORMATION: GENDER AND RACE .............coo oottt e e e et e et et s sttt taaaaaaaaaaaaaasanssssssssnnns 17
DEMOGRAPHIC INFORMATION: HOUSEHOLD SIZE AND STATUS . ..........eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeettttattaaaaaaaaaaaaaanaassssssssnns 12
DEMOGRAPHIC INFORMATION: PET OWINERSHIP ...ttt e et e e ettt sttt sttt aaaaaaaaaaaaaasaassssssssnnns 13
DEMOGRAPHIC INFORMATION: PRIOR VS. CURRENT RESIDENCE ..........eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeetttttttaaaaaaaaaaaaaaaaansnssssnnns 74
DEMOGRAPHIC INFORMATION: % OF RENTERS WILLING TO PURCHASE RESIDENTIAL REAL ESTATE DOWNTOWN......... 15
DEMOGRAPHIC INFORMATION: LOCATION OF PRIOR RESIDENCE .........eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeettttttaaaaaaaaaaaaaaaassssssssnns 16
DEMOGRAPHIC INFORMATION: LOCATION OF PRIOR RESIDENCE MAP......eeeeeeeeeeeeeeeeeeeeeeeeeeeeeetittttaaaaaaaaaaaaaaaaaasssssssnns 17
DEMOGRAPHIC INFORMATION: LOCATION OF PRIOR RESIDENCE, ALLEGHENY COUNTY MAP......eeeeeeeeeeeeeeeeeeeeeeeeeeeeee 18
DEMOGRAPHIC INFORMATION: LOCATION OF PRIOR RESIDENCE, CITY OF PITTSBURGH MAP ..o 79
DEMOGRAPHIC INFORMATION: TENURE AT CURRENT RESIDENCE ........oeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeettttttaaaaaaaaaaaaaaeaaasssssssnns 20
DEMOGRAPHIC INFORMATION.: PROFESSION........ooeeeeeeeeeeeeeeeeeeeeeeeeeeee ettt et e e e e e e e e e et s s s s s sttt ttataaaaaaaaaaanasssssssssnnns 21
DEMOGRAPHIC INFORMATION: TOP FIVE WORK ZIP CODES ............... ettt tttttttaaaaaaaaaaaaaaeaassssssssnns 22
DEMOGRAPHIC INFORMATION.: DAYS A WEEK REMOTE WORK .........eeeeeeeeeeeee ettt ttstttttaaaaaaaaaaaaaaeaassssssssnnns 23
DEMOGRAPHIC INFORMATION: REMOTE WORK POST-PANDEMIC. ........eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeittttttaaaaaaaaaaaaaaaaassnssssnnnns 24
YT o ST 53 7= T [ ) o P 25
LIVING SATISFACTION: REASONS FOR LIVING DOWNTOWN ..........oeeeeeeeeeeeeeeae ettt ssttttaaaaaaaaaaaaaaaaassnsssssnns 26
LIVING SATISFACTION: OTHER LOCATIONS CONSIDERED ................eeeeeeeeeeeeeeeee ettt tttaaaaaaaaaaaaaaaaassssssssnns 26
LIVING SATISFACTION: SATISFACTION WITH LIVING DOWNTOWN.........eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeettittttataaaaaaaaaaaaaaaasassssssnnns 27
LIVING SATISFACTION: RECOMMENDING DOWNTOWN LIVING TO OTHERS .......ooooeeeeeeeeeeeeeeeeeeettttettaaaaaaaaaaa e aaaassssnnn 28
LIVING SATISFACTION: ACCOMMODATING GROUPS ..............o ettt e e e e et e ea s s sttt taaaaaaaaaaaaaanaassssssssnnns 30
LIVING SATISFACTION: DESIRED AMENITIES ...ttt ettt e e e e e e e e e e e e e s s s s sttt taaaaaaaaaaaaanansssssssnnnns 317
LIVING SATISFACTION: YEARS ANTCIPATED LIVING DOWNTOWIN ...t tsttttataaaaaaaaaaaaaaaaaasnsssssnns 32
LIVING SATISFACTION: POSITIVE FACTORS OF DOWNTOWN LIVING.........ooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeettttaaaaaaaaaaaaaaaaaaassssnnn 33

LIVING SATISFACTION: NEGATIVE FACTORS OF DOWNTOWN LIVING ... 34



= | = 2 36
SAFETY: PERCEPTION OF SAFETY oottt ettt ettt e e e e e e e e et ettt sttt e e e a2 e e e e e e e e e e ees sttt s aaaaaaaaaaaaasanessssnssns 37
SAFETY: OVERALL PERGCEPTION OF SAFETY ..ottt ettt ettt a2 e e e e e e e e e e e e etesassst sttt s s s s e e aaaaaaaaaeasnssssssns 37
SAFETY: WHAT SITUATIONS/CONDITIONS MAKE RESDIENTS FEEL UNSAFE .............o oottt aaaaaaaasssnnns 39
SAFETY: VICTIMS OF CRIME ...........oooooeeeeeeeeeeeeeeeeeeee ettt ettt et e e e e e e et e ettt st et a2 e e e e e e e e e e e e eee sttt s s s s s e naaaaaaaasennssssnsnns 40

PUDIIC SPACES ......ceieieeiiiiiiieiiiiiiiee e s e eraa s s erraas s reerasssseseeransssaseesansssseressnnsssseenessssssssesssnnssssessnssssssseesssnnsssssessssssssseesnnsssnssessnnsnnnnsesnnnnn 41
PUBLIC SPACES: VISIT FREQUENQCY ...ttt ettt ettt e e e e e e e e e e e e ettt st s e e e e e e e e e e e aaeaseessssssssnanan 42
PUBLIC SPACES. ATTENDANCE AT PDP PROGRAMS AND EVENTS........oeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeettttttataeaaaaaaeaaeeeeeeasasaaaaas 43

(R (=1 =11 =T 0 o IR 7= T 1o Vo 44
RETAIL AND SPENDING. FREQUENCY RESIDENTS SHOP DOWNTOWN......ooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeittttaaaaaaaaaaaaaaeaaaanssssans 45
RETAIL AND SPENDING: ABILITY TO FIND WHAT RESIDENTS WANT TO PURCHASE DOWNTOWN..........ccooeeeeeeeeennn. 46
RETAIL AND SPENDING: DESIRED DOWNTOWN RETAILERS ...........oo oottt et e e e e e e e e e e aeeeeeeasssssanaas 46
RETAIL AND SPENDING: DESIRED DOWNTOWN DINING TYPES.........o oottt aa e e e e e eeeeaeeassesanaaas 47
RETAIL AND SPENDING: DESIRED BRAND OF DOWNTOWN GROCERY STORE ..........o oottt 48
RETAIL AND SPENDING: PRIMARY WAY DOWNTOWN RESIDENTS BUY GROCERIES ......... e 50
RETAIL AND SPENDING: FREQUENCY OF DINING OUT PER WEEK ...t eeeeeeeeeeetttttttaaa e e e aeaaeeeaeaeasaaaaas 5171
RETAIL AND SPENDING. FREQUENCY OF ORDERING TAKEOUT PER WEEK .....ooeeeeeeeeeeeeeeeeeeeetttttaaaaaaaaaaaaaaaaaaasssssnns 52
RETAIL AND SPENDING: AVERAGE MONTHLY SPENDING............ooo ottt ettt et e e e e e e e aaeaeeeeeeasassanaaas 53

LI 21557 0 Lo 7= 1[0 o T 54
TRANSPORTATION: EASE OF TRAL...........oeeeeeeeeeeeeeeeeeeeeee ettt ettt e e e e e e e e ettt ettt e e e e e e e e e e e e e e e sassssataaaaaaaaaaanaaees 55
RETAIL AND SPENDING: MODES OF TRANSPORTATION TO WORK ...ttt aa e 56
TRANSPORTATION: SATISFACTION OF PARKING DOWNTOWN. ...ttt eeeeeeeattasaaaaaaaaaaaaes 56
TRANSPORTATION: PARKING SPACES..........oo oottt ettt et e e e e e e ettt ettt e e e e e e e e e e e e et asstatasaaaaaaaaaaanees 57

TRANSPORTATION: BIKE LANES ............ o oot e ettt ettt e e e et e e e e aeeeecnne e 58



SUMMARY FINDINGS

Demographic Information
¢ 91 residential properties were represented
Living Satisfaction
e 34% of residents chose to live Downtown because of a desire to live in an urban environment
e Downtown’s walkability, location convenience, and bars and restaurants have the greatest positive impact on
resident’s quality of life
e Downtown’s lack of a large format grocery store, homelessness, and lack of availability of parking have the greatest
negative impact on residents’ quality of life
Public Spaces
e The Market Square Farmers Market is the most-attended PDP event and Market Square is the most-frequently
visited public space
Retail and Spending
e The most desired retailer residents want Downtown is a grocery store and the most desired grocery store brand is
Trader Joes
e The most desired retailer brand is Target

e Residents spend an average of $487 a month at Downtown establishments
Transportation

e 37% of residents walk to work as their primary mode of transportation
e 25% of residents work at home
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METHODOLOGY

Online survey was open from 2/1/2022 to 2/28/2022

Distributed with assistance of property managers via email and direct postcards to all units in multi-family

properties

707 surveys collected representing 91 properties in Greater Downtown
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DEMOGRAPHIC INFORMATION: RESPONSES BY BUILDING

2022 2020

Uptown Uptown
1.6% 1.8%

North

Shore

11.3%
Lower Hill Golden
8.6% Golden North Triangle

Triangle Shore o
67.3% 108 70.6%

DOWNTOWN
PARTNERSHIP

Number of respondents = n, n= 707

Q1: Please select your building address from the drop-down box below. If your building is not listed, please
select "other" and enter your building name or street address below. AP'TTS Sl
e



DEMOGRAPHIC INFORMATION: AGE OF RESIDENTS

40%
35%
30%
25%
20%

17.3%
15%

10%

5%

2.2%

16.7%
12.9%
I 9.6%

25-34 35-44 45-54 55-64 65-74 75+
#2018 m2020 m2022

0%

Q48: Which range encompasses your age?
n= 646 PITTSBURGH
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DEMOGRAPHIC INFORMATION: LEVEL OF EDUCATION

50%

47.2%

45%

40%

35%

30%

24.9%

25%
20%
15%
10%

13.5%
3.1% 2.9%

7.9%

Bachelor's Degree Master's Degree Doctorate Degree  Some college Graduated from Associate Degree  Other (please
high school/GED specify)

5%

0%

Q48: What is the highest level of education you have completed?
n= 646 PITTSBURGH
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DEMOGRAPHIC INFORMATION:
ANNUAL HOUSEHOLD INCOME

25%

20%

15%

10%

5%

0%

20% 20% of Downtown residents have an
annual household income of $101-
150k. The median household income
16% 17% for the City of Pittsburgh is $72,981

1%

1%

9% 9%
I I I I | I I

<$25K $25K-$50k $51k-$75k $76k-$100k $101k-$150k  $151k-$200k  $200k-$250k $251K+
22018 m2020 =2022

Q52: Which range encompasses your total annual household income? PITTSBURGH
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DEMOGRAPHIC INFORMATION: GENDER AND RACE

Race Gender
100%
Non-binary
90% 1.4%
80% 80.2%
(o}
70%
60%
50%
40%
30%
20%
10% 6.2% 6.0% 5.9% 6.8%
0% ml =l L]
White or Hispanic or Black or Asian Other
Caucasian Latino African
American

2018 =2020 =2022

Q55: What category (or categories) best describe your race? n= 646 PITTSBURGH
Q47: What gender do you identify most with? n=644 2iehidaliohady,
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DEMOGRAPHIC INFORMATION:
HOUSEHOLD SIZE AND STATUS

Household Size Living Situation
7+
4 people people 60% : :
3 people1 9%  0.2% 52.9% Households with children under 18:
20% \ w- 50% 1 Child-2.1%
2 Children - 1.3%
40% 3+ Children - .2%
(o]
n= 633
30%
24.8%
2 people 14p7egso/on
48.1% =8 20% 17.0%
10%
5.3%
0% -
Single Married Unmarried, living Unmarried, living
as a couple with one or more
roommates

Q49: Including yourself, how many people live in your household? PITTSBURGH
Q54: Which best describes your living situation? DOWNTOWN
~=~—— PARTNERSHIP

n= 646



DEMOGRAPHIC INFORMATION: PET OWNERSHIP

Owns Dog(s) 22% 22% 28%

Owns Other Pet 1% 2% 1%

Pet ownership has steadily increased since
2018. 56% of participants in 2022 reported
being pet owners, compared to 43% in
2020 and 40% in 2018.

Q53: How many pets live in your household? PITTSBURGH
n= 594 DOWNTOWN
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DEMOGRAPHIC INFORMATION:
PRIOR VS. CURRENT RESIDENCE

Prior Current

PARTNERSHIP

Q6: Did you rent or own your prior residence? PITTSBURGH
Q5: Do you rent or own your current residence? DOWNTOWN
——

n= 707



DEMOGRAPHIC INFORMATION: % OF RENTERS WILLING TO
PURCHASE RESIDENTIAL REAL ESTATE DOWNTOWN

| already own housing
Downtown
15%

Unsure
26%

2020 Responses
Yes: 43.1%
No: 40.2%
| already own housing Downtown: 16.7%
n=522

Q8: If you rent, would you consider buying residential real estate in Downtown? PITTSBURGH
n= 697 DOWNTOWN
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DEMOGRAPHIC INFORMATION:
LOCATION OF PRIOR RESIDENCE

outor state - | < c:
Greater City of Pittsburgh Neighborhood [ NN 2 5%
Outside of Allegheny County _ 12.6%
Downtown - 15222 _ 9.3%
Northern Suburbs _ 6.9%
Southern Suburbs _ 6.0%
Eastern Suburbs - 3.6%
Downtown - 15219 - 2.7%

Western Suburbs - 2.7%

0% 5% 10% 15% 20% 25% 30% 35% 40%

PITTSBURGH

Q7: In what area did you live most recently prior to your current Downtown residence? DOWNTOWN
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DEMOGRAPHIC INFORMATION:

LOCATION OF PRIOR RESIDENC&MAP
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DEMOGRAPHIC INFORMATION: LOCATION OF PRIOR
RESIDENCE, ALLEGHENY COUNTY MAP
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DEMOGRAPHIC INFORMATION: LOCATION OF PRIOR
RESIDENCE, CITY OF PITTSBURGH MAP
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DEMOGRAPHIC INFORMATION:
TENURE AT CURRENT RESIDENCE

40%

35% 33.4%

30% Compared to 2020, more respondents in 2022

25% reported living at their current residence for less

20% 13 6% 17.3% than one year

ij 11 3% O
5% I I5 5% 4.5% 3.1% 5% e 0 Sz
o [ ll pm 222 e e gl

<1 6 7 8 9 10+

12020 =2022

Number of Months for <1 Year Tenure

Average Years Spent at Residence

2022 2.1
2018 2.8

Q3: How long have you lived at your current residence? PITTSBURGH
n= 530 DOWNTOWN
~~——— PARTNERSHIP

T —



DEMOGRAPHIC INFORMATION: PROFESSION

12.8%
12.4%

Healthcare/Social Work
Professional, Scientific, and Technical Services
Retired 9.6%
Finance meassssssssssssssssssssssss 9.3%
Student T 8 5%
Nonprofit and Government eSS 6.3%
Law s 5 9%

Arts, Entertainment, and Recreation meessssssssssssssssssssssssn 5.49%
Education Services maesssssssssssssssssssssss 5.0%
Hospitality and Food Services mmeessssssssssssssss 3.7%
Retail meessssssssssss 2 8%
Manufacturing meesssssssss——— 2 8%
Real Estate messssss—— 2 5%
Information m————— 2 2%
Energy mssssssss 2.0%
Business/ Marketing msss—— 1.5%
Unemployed mssssss 1.5%
Public Administration e 1.2%
Construction mmm 0.6%
Engineering mm 0.5%
Other (please specify) m————— 1.7%

0% 2% 4% 6% 8% 10% 12% 14%

Q57: In what industry do you work? Please select "student” if you are a full-time student. PITTSBURGH

n= 646 : - DOWNTOWN
* Industries classified using the United States Census Bureau 2012 North American Industry Classification System ~—— PARTNERSHIP




DEMOGRAPHIC INFORMATION: TOP FIVE WORK ZIP CODES

15222 15222

9 [0)

(Downtown, Strip District) 41.9% (Downtown, Strip District) ollseh
ozl o 15212 .

(North Shore) S (North Shore) 5.4%
[ 9 15201 .

(North Oakland) 1.5% (Lawrenceville) 1.8%

Remotely 6.1% Remotely 1.1%

DOWNTOWN
PARTNERSHIP

Q56: What is the zip code of your workplace/school? If your workplace/school has multiple sites, please select the zip A PITTSBURGH

code where you are located most frequently.




DEMOGRAPHIC INFORMATION:
DAYS A WEEK REMOTE WORK

40%

33.0%

30%

24.8%

20%

10.7%

7 4% 8.2%
5.3%
2

0 1 3 4 5

10%

6.8%
3.9%

0%
N/A

PITTSBURGH

Q60: How many days a week do you work from home? DOWNTOWN
n= 646 PARTNERSHIP




DEMOGRAPHIC INFORMATION:
REMOTE WORK POST- PANDEMIC

Yes
50%

n= 646 PARTNERSHIP

PITTSBURGH
Q61: Do you anticipate working from home in some capacity once the pandemic has run its course? A DOWNTOWN
v



LIVING
SATISFACTION



LIVING SATISFACTION: REASONS FOR LIVING DOWNTOWN

Desire to live in an urban environment ("city living") Iy 33.6%
Close to work . 23.0%
Walkability [ 11.5%
Central location [ 8.8%
Convenience I 7.8%

Events and activities [N 5.5%

Restaurants and bars [ 2.4% 57% of residents live Downtown to be
. (o]

close to work and to live in an urban
Quallty of hOUSing - 2.2% environment

School I 2.1%
Transportation Bl 1.4%

Other B 1.7%

0% 5% 10% 15% 20% 25% 30% 35% 40%

Q9: What was the primary reason you chose to live Downtown? PITTSBURGH

DOWNTOWN
n=707 DOWNTOWN
~——>"PARTNERSHIP

T —




LIVING SATISFACTION: OTHER LOCATIONS CONSIDERED

Strip District
Shadyside
Lawrenceville
North Shore TeessssssssTEEEEEEEEEEEEEEEEEEE 23 5%,
Squirrel Hill = 19.0%
South Side eesssssssssssssssssssssssmmmm 18.7%
Mount Washington s 17.0%
North Side Teesssssssssssssssssssss——— 16.4%
East Liberty messsssssssssssssssss 13.4%
Bloomfield meessssssssssssssssm 13.2%
Oakland s 11.0%
Friendship s 6.2%
Outside of Pennsylvania messs——— 6.1%
Highland Park messssss 5.8%
Uptown messssssss 52% Top 5 Locations Considered in 2020:
South Suburbs ~m— 4 8% Oakland- 33.9%
. . N9rth Suburbs ——— 4.7% Highland Park- 33.5%
Other City of Pittsburgh neighborhoods mssssss 4 2%
Outside of Allegheny County s 3.7% North Shore- 33.1%

Hill District e 2 8% No Other Area- 20%

West Suburbs s 2.4% Other City of Pittsburgh Neighborhood- 19.2%
East Suburbs mmm 2.0%

Millvale mm 1.4%
No other area Teessssssssssssssssw 14.0%

40.5%

34.4%
33.5%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

_ PITTSBURGH
Q10: Prior to moving Downtown, what other neighborhoods/municipalities were included in your housing search? A DOWNTOWN
——— :

Please select all that apply. n=707 PARTNERSHIP




LIVING SATISFACTION:
SATISFACTION WITH LIVING DOWNTOWN

70%
Average Satisfaction: 7.4

2020-7.4
60%

2018-8.2
50%
40% 36.9%
30%

23.6%
20%
14.6%
11.2%
10% 7.2% I I I I
3.0%
1.3% 79 1.6% I I
0% —--0 7-0—7/0 --o --. . l
Not satisfied at 2 3 4 5 6 7 8 Very satisfied

all
72018 m2020 m2022

PITTSBURGH

Q11: How satisfied are you with your decision to live in Downtown? DOWNTOWN

n= 707 ~~— PARTNERSHIP
T —



LIVING SATISFACTION:
RECOMMENDING DOWNTOWN LIVING TO OTHERS

40%

37.3%

35%
30%
25%
20%
15%

32.0%
10%
6.1%

19.2%
4.0%
1.4%
]

Very Likely Likely Somewhat likely Somewhat unlikely Unlikely Not at all Likely

5%

0%

This question was added in 2022
n= 707

DOWNTOWN

Q12: How likely are you to recommend Downtown Pittsburgh to others in your peer group as a place to live? PITTSBURGH
~~— PARTNERSHIP




LIVING SATISFACTION: ACCOMMODATING GROUPS

Young professionals 75.5% 18.9% 5.6%
Pedestrians
Tourists 65.3% 29.5% 5.3%

Bicyclists

Students 54.4% 37.2% 8.4%

Pet owners

Business owners

Empty nesters/ retirees 47.1% 39.0% 13.9%
LGBTQIA+

Ethnic minorities

Individuals with disabilities 20.3% 56.9% 22.8%

Families with children

Low income individuals 10.7% 41.2% 48.2%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

m Agree mNeutral mDisagree

Q14: What is your level of agreement with the statement that Downtown is accommodating to each of the following

groups? PITTSBURGH
This question was added in 2022 DOWNTOWN
n= 707 ~=———PARTNERSHIP



LIVING SATISFACTION: DESIRED AMENITIES

Grocery store options I 89.4%
Retail e 49.2%
Streetscape/ sidewalk improvements I 44.8%
Greenery I 42.4%
Restaurants/bars I 37.8%
Parking e 33.7%
Dog parks IS 25.9%
Public restrooms N 25.6%
Public transit N 22.6%
Lighting I 22.3%
Park/playground N 16.4%
Security/ safety Improvements M 2.4%
Increased cleaning of streets B 1.4%
Other WM 3.3%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

Q15: What specific Downtown amenities and infrastructure improvements would you like to see (choose up

to five) PITTSBURGH
The wording of this question was changed in 2022 DOWNTOWN
n= 707 ~=~——— PARTNERSHIP




LIVING SATISFACTION:
YEARS ANTCIPATED LIVING DOWNTOWN

35%
30% Average Number of Years Anticipated: 5.4 29.6%
2020-5.5
25% 2018-6.8
20%
17.7%
15% 13.6%
11.9%
10%
[o)
8.1% 7 3%
6.1%
5%
2.6% 2.0%
1.0% :
0% — B o
(o]
<1 1 2 3 4 5 6 7 8 9 10

Q4: For how long do you anticipate living in Downtown? PITTSBURGH
n= 589 DOWNTOWN
~——2>"PARTNERSHIP



LIVING SATISFACTION:
POSITIVE FACTORS OF DOWNTOWN LIVING

80%

70%

60%

50%

40%

30%

20%

10%

0%

68.2% Proximity to work decreased in importance
62.9% from 2020
56.6%
52.0%
49.4%
46.0%
27.0%
23.6% 22.3%
5.4%
. 2.4%
o
Walkability Convenience/ Restaurants Activities and Artsand  Proximity to Urban Public ~ Green space/ Shopping Other
location and bars events culture work environment transportation trails and
recreation

12020 =2022

Q16: What aspects of Downtown living have the greatest POSITIVE impact on your quality of life as a Downtown resident?

N=708

(Choose up to five) PITTSBURGH
Respondents could only choose up to three items in 2020 DOWNTOWN

PARTNERSHIP




LIVING SATISFACTION:
NEGATIVE FACTORS OF DOWNTOWN LIVING

Lack of a large format grocery store

67.9%
Homelessness

51.9%
Availability of parking m—————— 37 5%,

Panhandling m——
Cost Of [iVINg  m——
Crime  —
Air quality (ex. smoking, pollution, vehicular exhaust, foul 0dor) T T T ——— 23 8%
Snow and/ or ice removal T ——————— 21 6%
Litter on sidewalks/streets m——————— 21 .29
Unkempt/ dirty alleyways me—— 20 7%
Quality of sidewalks (stains, cracks, aesthetiC) 18.8%
Construction Noise  m— 18.0%
Blight  ss— 12.49%
Quality of street lighting  s— 9 2%
Overflowing commercial dumpsters s 5.8%
Overflowing municipal trash cans s 5.29%
Graffiti w4 5%
Refuse collection noise wm 3.0%

Other _—3_7%
0% 10% 20% 30% 40% 50% 60% 70% 80%
= 2020 m2022

Q17: What aspects of Downtown living have the greatest NEGATIVE impact on your quality of life as a Downtown resident?
(Choose up to five)

PITTSBURGH
DOWNTOWN

Respondents could only choose up to three items in 2020 PARTNERSHIP

n=707 —_—




LIVING SATISFACTION: DIRECTION OF DOWNTOWN

Unsure
26.3%

2020 Responses
Right direction- 63.2%
Wrong direction- 11.9%

Right direction ] .
58.8% Unsure- 24.9%

Wrong direction
14.9%

n=707 PARTNERSHIP

Q13: In general, do you feel Downtown is headed in the right direction or in the wrong direction? A;lgxﬁ;}gﬁ:
—



SAFETY



SAFETY: PERCEPTION OF SAFETY

50% 46.4%
[o)
40% 34.2%
30%
DAYTIME
20% 16.7%
- I I
1.0% 1.7%
0% I —o — e — _0 .
Not safe at all Not too safe Somewhat safe Safe Very safe
m2018 m2020 m2022
(o)
50% 43.65%
40%
30% 24.25%
20% 18.54%
8.84%
10% : I I I 719, NIGHTTIME
~ml 7 L

0%
Not safe at all Not too safe Somewhat safe Safe Very safe

m2018 w2020 =2022

PARTNERSHIP

Q18: How safe do you feel in Downtown during the day? PITTSBURGH
Q19: How safe do you feel in Downtown at night? DOWNTOWN

n= 701




SAFETY: OVERALL PERCEPTION OF SAFETY

60%
51.6%
50%
40%
34.8%
30%
20%
10% 9.0%
4.0%
or
0% —— I
| always feel safe in | feel safe most of the time | occasionally feel unsafe | feel unsafe most of the | always feel unsafe in
Downtown in Downtown in Downtown time in Downtown Downtown

72020 m=2022

PITTSBURGH

Q20: Please select the statement that most accurately describes your perception of safety in Downtown. DOWNTOWN
n=701 ~~— PARTNERSHIP




SAFETY: WHAT SITUATIONS/CONDITIONS MAKE RESIDENTS
FEEL UNSAFE

60%
50% 47.4%
43.7%
40%
35.0%
33.0%
o)

30% 26.8%
20%

15.7% 15.1%
10%

3.4%
1.0%
Apparentillegal Panhandling/ The absence of Poor lighting Inactive building  Most of the Inadequate Harassment/ Other
activities homelessness uniformed public facades above items are infrastructure witnessing fights
safety part of normal conditions
professionals urban life and
DO NOT bother
me

12020 =2022

o - : PITTSBURGH
Q21: What situations and/or conditions make you feel unsafe in Downtown? A DOWNTOWN
n= 701 ~——— PARTNERSHIP




SAFETY: VICTIMS OF CRIME

2022

2020
Yes-10.1%
No- 89.9%

2018
Yes-9.7%
No- 90.3%

Q22: Have you or anyone in your household been the victim of crime in Downtown (both reported and/or
experienced)?

There was a wording change in 2022 to include the line (both reported and/or experienced)

n= 527

il

PITTSBURGH

DOWNTOWN
PARTNERSHIP




PUBLIC
SPACES



PUBLIC SPACES: VISIT FREQUENCY

Market Square 19.7% 36.9% 25.0%

Allegheny Riverfront Trall

Point State Park =~ 29.8% 30.0%
Fort Duquesne Boulevard green space 13.3% 13.0%
Mellon Square 12.8% 16.0%

Monongahela Riverfront . 20.7%

Downtown Dog Park (9th Street and Fort Duquesne Boulevard)

Firstside Park (First Avenue and Grant Street)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
i Daily = Weekly mMonthly

PITTSBURGH

Q34: How frequently do you visit the following public spaces in Downtown? DOWNTOWN
n= 653 ~=——— PARTNERSHIP




PUBLIC SPACES:
ATTENDANCE AT PDP PROGRAMS AND EVENTS

80%
72.1%

70% 68.9%
. 60.2%
60% 55.3%
0,
50% 45.3%
40%
30%
20%
13.3%
10%
5.4%

| T

0% B =

Market Square Light Up Night® Picklesburgh™  Peoples Gas Saturday Night  Yoga in the | do not attend Holiday KidsPlay
Farmers Market Holiday Market Market in Market Square any PDP events Selfie Garden
Square

72020 = 2022

Q35: Which of the following Pittsburgh Downtown Partnership events do you attend? Please select all that apply.
Note 2020 responses likely reflect attendance during the 2019 events season and the 2022 responses likely reflect the l PITTSBURGH

2021 events season as both surveys closed before the start of the events season for the current year in which the
survey was laken.
n=653

DOWNTOWN
PARTNERSHIP




RETAIL
=k

SPENDING



RETAIL AND SPENDING: FREQUENCY RESIDENTS SHOP
DOWNTOWN

35% Nothing is here

30% 29.6%
More options elsewhere

25.3%
25% Parking
20%
17.8%
15% 13.2%
10.6%

10%

5% I I I 3.7%

0% .

More than once a  Several times a Once a month A few times per Rarely Never
week month year

12020 =2022

Q23: How often do you shop in Downtown? If you do not regularly shop in Downtown, please indicate the E'g\:{sﬁgg\zn
~=——"PARTNERSHIP

reason why.
n= 653




RETAIL AND SPENDING: ABILITY TO FIND WHAT RESIDENTS
WANT TO PURCHASE DOWNTOWN

All or
N/A - 1 do not shop evae'mf;qe

in Downtown

67% 76%

Grocery/ ltem

Clothing/ Shoes | 15% 11%

Household ltems | 9% 6%
Hardware ltems 5% N/A
4% 7%

Other

Sometimes
34.1%

PITTSBURGH

DOWNTOWN
~——2>"PARTNERSHIP
—

Q24: How often do you find everything that you are looking to purchase when you shop in Downtown? If
there are items that you have difficulty finding to purchase in Downtown, please list them. n= 653




RETAIL AND SPENDING: DESIRED DOWNTOWN RETAILERS

100%

90% 88.5%

80%

70%

60%

49.3%

50%

40%

30%

\\6" @

40.0% 39.7%
31.5%
27.4%
21.0%
17.6%
14.9%
12.9%
10.4% 10.4%
7.0% 6.4% 6.3% 23%
- - - 8 -
o s < (2
S K ° S ) G &
X
2 < 2 o

PITTSBURGH

Q25: What retail categories would you like to see more of in Downtown? (Choose up to five) DOWNTOWN
Respondents could only choose up to three items in 2020 PARTNERSHIP
n= 563 e



RETAIL AND SPENDING:
DESIRED DOWNTOWN DINING TYPES

35% 4 9%

30%
25%
20%
. 14.9%
15% 13.6%
10% 9.6%
(o}
7.5%
(o)
6 1% 5 49
(o)
5% 399 s
0% B o= ==
Casual Diner Food trucks No need for Fast-casual Street Café Fine dining Fast-food Specialty Other
dining more vendors Food

restaurants

PITTSBURGH
Q26: What type of restaurant would you like to see more of in Downtown? (Choose one) DOWNTOWN
~~— PARTNERSHIP

n= 653




RETAIL AND SPENDING:
DESIRED BRAND OF DOWNTOWN GROCERY STORE

40%
35.8%
35%
30%
27.4%
25%
20% 18.5%
15%
11.1%
10%
4.9%
5%
. 2.3%
0% ]
Trader Joe’s Giant Eagle/Market Aldi Whole Foods Other Wegman's
District

12020 =2022

PARTNERSHIP

Q27: Indicate which brand of grocery store you would be the most interested to have in Downtown. PITTSBURGH
The dropdown menu was removed in 2022 DOWNTOWN
—~—

n=693



RETAIL AND SPENDING:
PRIMARY WAY DOWNTOWN RESIDENTS BUY GROCERIES

Buy online and pick them

up from a store
From a store located in 3.5%
Downtown

5.4%

Delivered
directly to my
home or
building
21.4%

From a store that
is not located in
Downtown
69.7%

Q30: What is the PRIMARY way that you buy groceries? Aggwﬁrg\s:
n= 651 ~=——— PARTNERSHIP



RETAIL AND SPENDING:
FREQUENCY OF DINING OUT PER WEEK

1.8
1.59
1.15
1.06
0.65
0.5
I 034

Breakfast Lunch Dinner Late Night
= Average 2020 m Average 2022

1.6

1.4

Times per week
o © =
o o - (V)

°
N

o
[\

o

Late night was added as a new category in 2022
n= 653

DOWNTOWN
PARTNERSHIP

Q31: How often do you order food or dine out in Downtown restaurants? (Both formal and casual dining) 1 e
S :

T —



RETAIL AND SPENDING:
FREQUENCY OF ORDERING TAKEOUT PER WEEK

0.69
0.44
] -

Breakfast Lunch Dinner Late Night

0.8

0.7

Times per week
© o o o o
() w IN o o

o
Y

DOWNTOWN
PARTNERSHIP

Q32: How often do you order takeout or delivery food from Downtown restaurants? B
Late night was added as a new category in 2022

n= 653




RETAIL AND SPENDING: AVERAGE MONTHLY SPENDING

Average Monthly Spending

2018 2020 2022
Services (dry cleaner/laundromat, hair salons, health club/spa, etc.) $181

Sporting Events (baseball, hockey, football, soccer, etc.)

Total $696 544 $486

events? (Enter whole nhumbers only)

DOWNTOWN
"PARTNERSHIP

Q33: In a typical month, how much money do you spend at the following Downtown establishments and 1 L

n=653




TRANSPORTATION



TRANSPORTATION: EASE OF TRAVEL

60%
50%
40%
30%
20%

10%

56.5%
o)
2.2% 34% 1.8%

I 36.1%
] ] R

Strongly agree Somewhat agree Neither agree nor disagree Somewhat disagree Strongly disagree

0%

DOWNTOWN

Q40: What is your level of agreement with the following statement: “When | am downtown, it is easy to get PITTSBURGH
~~— PARTNERSHIP

around by foot and navigate to my destination.”
This question was added in 2022
n= 651




TRANSPORTATION: MODES OF TRANSPORTATION TO WORK

40%

35%

30%

25%

20%

15%

10%

5%

0%

11.5%

10.6%
I 1

4.1%

2%
|

Bus system Personal bike Personal
or scooter

37.3%

30.1%
15.2% 15.5%
9.7%
6.9%
2.3% 1.7% 2.6%
B = [
"T" system  Uber/Lyft Walk Carpool
vehicle (light rail)
= Primary m Secondary

Q41: What is your PRIMARY mode of transportation that you use to commute to work/school?
Q42: What is your SECONDARY mode of transportation that you use to commute to work/school?

n= 651

31.0%

14.0%
3.1% 0
l 1.8% 1.29% I
=
Spin (electric Other Not
Scooter) applicable

PITTSBURGH

DOWNTOWN
= ———"PARTNERSHIP
T —




TRANSPORTATION: SATISFACTION OF PARKING DOWNTOWN

40%
36.7%
35%
30%
25%
19.4%
20% 18.0% 18.1%
15%
o,

10% 7.8%

- I I

0%

Not satisfied at all Somewhat satisfied Satisfied Very satisfied Not applicable (do not use

Downtown parking)

#2018 m2020 =2022

PARTNERSHIP

Q43: How satisfied are you with your ability to park and the availability of parking Downtown? PITTSBURGH
n= 651 DOWNTOWN
e



TRANSPORTATION: PARKING SPACES

Do you currently lease one

?
or more parking spaces? I yes, how many spaces"

2 Spaces
12%

PARTNERSHIP

Q44: Do you currently lease one or more parking spaces? n= 651 PITTSBURGH
Q45: If YES, how many spaces do you lease? n= 402 Aol b ikedady
P



TRANSPORTATION: BIKE LANE USAGE

Q46: do you use the protected bike lanes Downtown? PITTSBURGH
n= 651 DOWNTOWN
~=——— PARTNERSHIP



