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_ United Sles

is a QUUEINIGGLTIG GG ELV£GBL R comprised of business and

community leaders, property owners, civic organizations, foundations,
and residents who provide for Downtown
Pittsburgh. Our strategic initiatives include clean and outreach services,
transportation, economic development, and advocacy to enhance

the Downtown experience for residents, workers, and visitors alike.
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2020 was a historic year of epic proportions. The unprecedented international impacts of
COVID-19 transpiring simultaneously as our nation protested for racial justice made for a year
like no other. It seemed everyone, everywhere had to reconsider everything, and they did.

The Pittsburgh Downtown Partnership [POP] was no exception. In the wake of the ongoing
pandemic, practically everything the PDP had previously planned and organized for the year
needed to be redefined, re-examined, remade, and re-imagined.

This meant changing the way we envisioned and subsequently engaged in supporting the
Downtown neighborhood we have served since 1997 An unparalleled immediate shift—
moving from a city center built to serve 117000 people a day to a place now hosting a
little more than 10 percent of that—meant scrutinizing everything, realigning to create
initiatives and programs never before imagined, and expediting them in a way that would
make a difference. While famous traditions like Light Up Night® required cancellation for
public health reasons, new projects emerged that allowed opportunities for a more
diverse and inclusive Pittsburgh.

A challenging new reality, one of continuous realignment, became the standard, whether it
required updating public health and safety guidelines or evolving regulations for businesses.
Conversely, the daily uncertainty also inspired an array of creative responses that retained
their positive impact well in 2021.

The PDP is grateful to all who banded together during this uncommon year, whether it was
providing expertise, funding, approvals, hands-on assistance, or organizational cooperation to
pave the way for so many ambitious projects. We'd like to thank our elected officials, the
generous foundation community, and the businesses and property owners that continue to
invest in our work. The myriad of collaborators whao contributed greatly in so many ways
make our work a true partnership. Unrelenting determination and strength ensured that our
efforts together in support of our Downtown community were invaluable.

While uncertainty may indeed have been a central theme in 2020 for many, there is no
denying the certainty of Downtown’s resiliency. For the POP, this means staying committed
to the opportunities that lie ahead as we reforge Downtown and reemerge as a vital and
connected urban center. We ask that you continue supporting this wonderful neighborhood
with assurance that, together, we will create a stronger, more vibrant, and maore welcoming

Downtown neighborhood for alll
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Governor Wolf signs
COVID-19 disaster declaration

>
State implements social
distancing measures
in Allegheny County

POP announces digital
Annual Meeting in place
of in-person event

COVID-19 declared a
National Emergency

City bans all gatherings
of 50 or more people

>
State orders all restaurants
and bars to close dine-in
facilities for 14 days;
carry-out, delivery, and drive-
through service continue

PDOP closes offices and
staff work from home

POP introduces COVID-19
Response Hub online—

a one-stop resource and
information center

>
State orders closure of all
non-essential businesses

>
State issues stay-at-home
order for Allegheny County

POP Clean Team resume
work, beginning a year-
long deep cleaning of
Downtown

POP’s Response to
the Pandemic in 2020

State recommends all
citizens wear masks in
public
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POP launches Gift Card
Give Back program in sup-
port of small businesses

PG&H launches online
store to support Pittsburgh
makers and artists

reOpen PGH Task Force
launched to develop
safer business operation
protocols

Allegheny County moves
to Yellow phase; retail is
allowed and restaurants
may continue takeout and
delivery

POP Outreach Team
resumes field services

Sixteenth season of Farm-
ers Market opens on a
different day and location
for increased safety

Governor Wolf signs new
“Cocktails-to-Go” law

POP introduces Health &
Safety Communications
Toolkit providing signage
and graphics for business-
es and city neighborhoods
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County enters Green Phase.
Restaurants and bars
resume in-person dining
with limited capacity, and
salons, barbershops, and
gyms allowed to reopen

POP announces plans to
reconfigure Downtown
streets allowing expanded
outdoor operations

for restaurants and bars

PDP’s Gift Card Give Back
program relaunches

County implements ban
on alcohol sales at bars
and restaurants

>
Statewide mandate of
face mask use in all public
spaces

County halts indoor dine-in
services; bars and restau-
rants close

Downtown restaurants
begin expanded outdoor
dining operations with
POP support

| 2
State announces new
restrictions due to rise
in cases; restaurants limited
to 20% capacity for indoor
dining, alcohol served only
when purchased with meal,
telework recommended,
indoor gatherings limited
to 29

Market Square Farmers
Market reopens in
reconfigured Market
Sguare featuring the first
live music since pandemic
began; POP Park Ambassa-
dors welcome guests

7 days/week

“Taste of Picklesburgh”
restaurant promaotion
launches in light of
canceled Picklesburgh

Yoga in the Square returns
with two weekly editions

Artist Jayla Patton [below]
creates giant pavement
artwork “Colorful Growth/
Soft Waves” marking the
first of several temporary
public art pieces commis-
sioned by PDP as part of
its REFORGE Downtown
initiative



POP creates unigue
shopping experience
called “Shopopoly” to
support the Downtown
small business retail
community

PDP’s 2020 State of
Downtown Residential
report offers insight
into pandemic effect
on Downtown market

|
State allows restaurants
to increase to 50%
capacity for indoor dining
after completing self-
certification

PDOP announces Paris to
Pittsburgh Winterization
Grant Program for
restaurants

PDP’s public art
commission “New Space
Spheres”, curated by Janel
Young, is installed, offering
colorful safety reminders
to Downtown audiences

Stakeholder ‘visioning’
tours of Smithfield
street begin

POP works collaboratively
with parking garage
owners to offer $3 night
and weekend parking in
Downtown, and special
weekday promaotion

POP partners with
Pittsburgh City Paper on
first-ever Downtown
Cocktail Trail

Shopopoly returns for the
second time to Downtown

POP, in collabaration with
the Western Pennsylvania
Sports Museum, introduc-
es “Downtown Renown”
[below] art installation by
Gavin Benjamin, celebrating
14 Pittsburgh sports icons

PDP announces
cancellation of 60th
Anniversary of Light Up
Night® due to pandemic;
and announces Peoples
Gas Holiday Market will
continue in a safely
reconfigured way; Santa
Zoom: Live from the
North Pole, powered by
Xfinity, also introduced

Shelter Support
Initiative, part of POP’s
Restaurant Recovery
efforts begin providing
meals from three
Downtown restaurants
to support Men’s Winter
Shelter

>
Pennsylvania announces
a stay-at-home advisory
as COVID-19 cases see
resurgence

The Heinz pickle balloan,
an icon of the POP’s
Picklesburgh festival and
remodeled to look like a
holiday ornament, pops

Holiday projections begin
in support of outdoor

dining locations, thanks
to BNY Mellon

The 9th Annual Peoples
Gas Holiday Market opens
with traditions safely mod-
ified and new attractions

The Black Market Holiday
Edition, curated by Shayla
Hawkins, opens for two
weekends with Small Mall
and the Pop-Up on Fifth
offering season-long
shopping experiences

Santa Zoom visitors have
choice of Black or White
Santa visit

Holiday KidsPlay opens in
the Heinz Hall Courtyard

Shopopoly returns for
Small Business Saturday
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Cocktail Trail returns
with a winter theme in
partnership with City Paper

“Merry Market” pop-up
opens on Penn Avenue

>

State announces new
restrictions enforced from
Oec. 12 until Jan. 4, 2021,
restaurant indoor dining
prohibited, outdoor dining
at o0% capacity, indoor
gatherings limited to 10
people, outdoors to S0

POP closes Peoples Gas
Holiday Market and Santa
Zoom experience due to
state-mandated restric-
tions on gatherings and
rise in COVIO-19 cases

POP launches new online
shopping directory for
Peoples Gas Holiday
Market, extending
vendor opportunities

for continued sales

Downtown Community
Takeout Initiative starts,
further expanding

on POP’s Restaurant
Recovery efforts

P statewide action




Communicating
During COVID-19

unfolded early last year,
businesses, residents, and neighborhood stakeholders
guickly tried to figure out the best response to
such uncertain times. The health and safety of the
Downtown Pittsburgh community remained the
top priority for everyone at the Pittsburgh Downtown
Partnership. The PDP team continually monitored
recommendations and updates from government
officials as the COVID-19 outbreak advanced, and
shared timely updates and communications hoth
online and in person throughout the year.
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Staff rallied virtually, quickly developing and implementing an
array of strategies and creative responses to help mitigate

the impact on Downtown. Within days of the shutdown, the
POP launched an online COVID Response Hub—a one-stop
resource and information center for businesses and consumers
alike. Initially featuring up-to-date information on Downtown
restaurants offering takeout and delivery, and, later, links for
business owners looking for critical support programs, loans,
and the latest health guidelines, these resources became
some of the POP’s maost visited web pages in 2020, surpassing
00,000 page visits throughout the year.

In the physical space, the POP team expedited a safety
communications strategy and “Pittsburgh-centric” messaging
platform to educate the community in a friendly and approach-
able way about their visits to Downtown. The Health & Safety
Communications Toolkit featured free downloadable graphics,
signs, and key messages to prevent the spread and build safety
awareness. These were widely adopted by the Building Owners
& Managers Association of Pittsburgh, The Port Authority, and
other neighboring districts and organizations as a way to
normalize safety practices. Clean Team members delivered
signage and floor graphics to Downtown businesses providing
a consistent application of messaging and increased aware-
ness of safe practices. Graphics for bus shelters, trash cans,
window decals, and stenciled and adhesive floor messaging
were created, along with handouts, and all reinforced through

social media channels which provided a foundation of safety

information that remains in use today.

: ¥ “Prepare, protect, prevent”
signage places safety first
message in Market Square.
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Safety signage provided
friendly reminders for
Pittsburghers to do their
part in stopping the spread.
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Artist Janel Yuung—cui’atnr

of the New Space Spheres
project—poses in front of her
Black Girl Magic “Masked” mural
on Bth Street in Downtown.

Read mare about public art initiatives an p. 1.
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Supporting Small Business

The immediate and devastating impact on small business

due to the pandemic was profound. From closures and a
drastically reduced commuter base, it was critical that the
POP move guickly in response. [As one indicatar, utilization
rates in Pittsburgh Parking Authority garages fell to 16 percent
capacity in April 2020). Internal focus groups were charged
with finding ways to support economic vitality in Downtown
through brainstorming, research, and analysis, and then
develop and execute programs to reinvigorate the small

business community—and all at an unprecedented speed.

The Gift Card Give Back was one of the first such initiatives.
When launched in April, as stay-at-home mandates were first
imposed, this highly successful initiative provided a safe

and easy way for customers to show their support to more
than 100 local shops and restaurants. With multiple funding
partners, the program offered incentives for shoppers to
purchase gift cards from participating small businesses and

support the retail community.

Gift Card Give Back initiatives generated

over -in direct economic

impact to support restaurants, retailers,
boutiques, salons, fitness centers,
artisans, makers, and craftspeople.

The highly effective Gift Card Give Back initiative was later
relaunched to support Pittsburgh’s vibrant maker community.
The PDP happily shared the development and implementation
with several other cities including a counterpart organization
in Columbus, Ohio, which achieved similar economic impact

in one of its own neighborhoods.



Restaurant employees
keep busy preparing
weekly meals for the
Downtown Community
Takeout.

JAvavi

Volunteers make pick-ups

weekly to make deliveries
to those in need.

REINVIGORATING: New Programs Make a Difference

Restaurant Recovery Initiatives

The POP refocused efforts to address the myriad of challenges
faced by so many businesses and people in 2020. With a goal
of helping Downtown restaurants survive the pandemic while
simultaneously aiding those experiencing food insecurity, the

POP both supported and developed highly impactful initiatives.

The emergence of two significant challenges resulted in a
powerful solution to both: we can help feed our hungry com-
munity by utilizing restaurants that are ready and able to waork.
The Downtown Community Takeout and the Shelter Support
Initiative have accomplished this by providing economic
support for many in the Downtown restaurant community,

while also providing food to individuals and families in need.

Downtown Community Takeout

An important component of the Restaurant Recovery Initiative
is the Downtown Community Takeout, in partnership with 412
Food Rescue. Developed earlier in 2020 by 412 Food Rescue to
support regional restaurants during the Red Phase of COVID-19
restrictions, the program relaunched in December with a focus
on Downtown thanks to the support of the Richard King Mellon
Foundation, the City of Pittsburgh, an anonymous donar, and
private donations.

The Downtown Community Takeout initiative works like this:
1. The POP purchases meals from Downtown restaurants

2. Restaurants remain open, and keep their teams

employed to prepare meals

3. 412 Food Rescue volunteers deliver meals five days a
week to those in need

In early 2021, the POP expanded the program, purchasing more
than 3,000 meals per week from 19 Downtown restaurants.
By the end of May 2021, over 62,000 meals will have been
delivered to Pittsburgh’s food insecure population by 412 Food

Rescue volunteers.




The team from The Speckled Egg
have been preparing 150 meals
every Thursday as part of the
Downtown Community Takeout.

Photo credit: The Speckled Egg/Instagram

“It feels really good to be able to keep

—dJacqueline and Nate Schoedel, Owners, The Speckled Egg

Shelter Support Initiative

The Shelter Support Initiative, funded with support from the
R.K. Mellon Foundation and an anonymous donar, provides
meals from three Downtown restaurants to help feed those
staying at the Men’s Winter Shelter in the Smithfield United
Church of Christ. For years, the cold weather shelter has been
a critical resource for individuals experiencing homelessness
in Downtown, providing low barrier access to a safe bed,

food, and supportive services.




Without a commercial kitchen, the shelter histaorically strug-
gled to provide meals, so the engagement with Downtown
restaurants to fulfill the food requirement was an ideal way to
address both challenges head-on. Through the Shelter Support

Reconfigured Streets Expand Initiative, 11,200 meals were provided to shelter residents this

Outdoor Dining season, while also providing a much needed sales boost to

The PDP spearheaded efforts to three Downtown restaurants.
rework Downtown streets allow-

ing 24 restaurants and bars to Winterization Grant Program
expand their outdoor dining
opportunities in locations through-
out the Golden Triangle. This the POP announced its Winterization Grant Program in October.
created unique dining destinations
and reinvented streetscapes in
the heart of the city. It also season, a method of enjoying restaurants that had seen suc-
enabled businesses to stay open
while more effectively addressing
safety requirements, occupancy the POP funded 19 projects, totaling more than $50,000 in
restrictions, and best practices to
reduce the spread of COVID-19.

In another effort to boost restaurant business Downtown,
This program was aimed at extending the outdoor dining
cess in the summer as a more COVID safe experience. In 2020,

support of eqguipment that would sustain outdoor dining oppor-

tunities during cold weather. In addition, the Retail Sidewalk
The redesign required extensive

conversations with business and
property owners, residents, and ment Authority, helped nine Downtown businesses with mini
public agencies. The final street
modifications—which are still
in place today—were a result of equipment to keep patrons safe while keeping business open.
collaborative efforts by the POP,

the Mayor's Office, the Department

of Mobility and Infrastructure,

Pittsburgh Public Safety, local
engineering firms Michael Baker

International and Traffic Planning “\WWe know customers feel much more
and Design, the Allegheny County

Port Authority, and the Pittsburgh comfortable and
Parking Authority. The Richard

King Mellon Foundation provided
a grant to help fund the project,

with additional funding provided have the room to make that happen.”
by PNC Bank.

Sales Grant Program, in partnership with the Urban Redevelop-

grants to purchase glass barriers, shields, and portable sales

so we're excited to

The reconfigured streets include: —David Priselac, owner, Market Street Grocery and Emerson’s
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and Ft. Duquesne Boulevard

- Strawberry Way between
Smithfield and Grant Streets

. Penn Ave hetween 9th and
10th Streets

- Market Square

While this repurposing of streets
was in direct response to the
pandemic, it has paved the way
for the POP to be more ambitious
and creative in the future. Surveys
indicate that both stakeholders
and the public love the results

of the safer, more engaging
“streeteries.”

REINVIGORATING: New Programs Make a Difference

Purchasing domes,
: j heaters, and more

{ helped restaurants
extend the outdoor
dining season.

Photo credit: taka/Instagram



Shopopoly visitors explore
the Pop-Up on Fifth, a
holiday retail experience
highlighting Black- and
women-owned businesses.

of Shopopoly

participants said
they had a more or much more
favorable view of shopping
Downtown after the experience

“New Space Spheres”
line the Granite Building in
addition to Downtown
sidewalks and windows.

Portrait of Roberto Clemente
by artist Gavin Benjamin.

+
REFORGE

DOWNTOWN

Multi-Faceted Approach to
Re-Energizing the Neighborhood

Public art exhibits. Fun shopping crawls. Reimagined holiday
happenings. These were just some of the creative components
integral to the “REFORGE Downtown” initiative, introduced in
Spring 2020. This multi-faceted approach to safely re-energizing
the neighborhood was an open invitation for people to revisit,
re-engage and re-experience Downtown through unique events,
activations, and programs of the POP.

“Shopopoly,” an initiative of REFORGE Downtown, was aimed at
enticing shoppers to visit Downtown retailers. Customers
collected game card stamps at dozens of participating stores,
and were then entered to win thousands of dollars in prizes. The
initiative received extensive media coverage, and provided a safe
and unique way for shoppers to rediscover Downtown while
supporting small businesses.

The first Shopopoly event was held in mid-September with
retailers noting they experienced their best day of sales since
Christmas 2019 with shoppers from over 44 zip codes participating.
The program ran again in the subsequent two months, ending

on Small Business Saturday as part of the kick-off to the holiday
shopping season.

Supporting Local Artists While
Enlivening Our Streets

Public art played a pivotal role in 2020. Given social distancing
requirements, it presented opportunities to be impactful and
create vibrancy while maintaining public safety. Three public art
projects by Black artists were commissioned by the POP as part
of the REFORGE Downtown initiative. These large-scale public
artworks reinvigorated the new outdoor dining and sidewalk
expansion spaces, and provided safe creative experiences for
residents and visitors while Downtown.

The first artwork “Colorful Growth/Soft Waves,” by artist Jayla
Patton, provided a 3,500-sg.-ft. street mural along the 900 block
of Penn Avenue. Borne out of discussions with stakeholders along
the block, the installation created a colorful backdrop while
encouraging dialogue about the value of public art within the
community.

“New Space Spheres,” curated by contributing artist Janel Young,
showcased five Pittsburgh artists who created colorful art with

a message. The images promoted physical distancing, and brought
attention to the requirements of a ‘new normal’ that prioritizes
safety. The 10 spherical art pieces of varying size and messaging
were installed on business windows and floors, street pavements,
and bus shelters throughout the Golden Triangle.

A third installation, aptly titled “Downtown Renown,” was
developed in partnership with the Western Pennsylvania Sports
Museum. It featured the work of critically acclaimed artist, Gavin
Benjamin, whose unique digital montage style created artworks
that brought the stories of 14 famous Pittsburgh sports icons to
life. The installation transformed ground-floor store and business
windows around the neighborhood and was well-received by a
city known for its sporting heritage.

With social distancing requirements in place, all of these public
art installations provided opportunities to safely engage people
returning to Downtown.



“This project is a wonderful example
of the meaningful work that can

be done when the

to make

a difference.”

—Sam Reiman, Oirector, Richard King Mellon Foundation

WORTH NOTING

« The PDOP worked collaboratively with numerous garage
owners to provide a reduced parking rate incentive for
shoppers, diners, and visitors to spend their evenings
Downtown. For the last three months of 2020, 10
parking garages offered a $3 flat rate after 4 p.m.
and on weekends.

« The Fall and Winter Cocktail Trails supported 22 restau-
rants and encouraged people to try seasonal cocktails
and food pairings in a socially distanced extended
promotion, in partnership with Pittsburgh City Paper.

In total, 24 restaurants

and bars were able to utilize
expanded outdoor eating
areas around Downtown.

@ REINVIGORATING: New Programs Make a Difference
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BY THE NUMBERS
9lé.I.I,EED meals from

3 Downtown restaurants

A couple enjoys outdoor to support the Shelter
dining in the newly

Support Initiative
configured streetscape.

* EE,DUD meals in

total will be delivered by
412 Food Rescue volunteers
as part of Downtown
Community Takeout Initiative

* ]g projects completed
[funded and assisted by the
PDP] totaling more than
$50,000 in support of
outdoor dining during cold
weather

()
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« helped to make the Market
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The scale of disruption to many beloved Downtown events
caused by the pandemic was unprecedented. For the POP team,
reimagining, and reinventing many Downtown traditions was
vital to ensuring that people could be welcomed back safely.
Throughout the year, difficult decisions had to be made, but the
POP remained steadfast in its mission to enliven Downtown

while also protecting the health and welfare of the community.

The challenges for creating safe, inviting events in
2020 were many:

How to create inviting experiences where people felt safety
was prioritized?

How to create programming that would succeed and best
serve the neighborhood businesses given the massive
decline in Downtown visitation?

How to successfully deliver programming and activations
in the midst of evaolving COVID-19 guidance, protocals,
and restrictions?

Yet, many events did happen Downtown in 2020-in many
cases completely reinvented, but bringing with them a
welcomed degree of normalcy as people slowly returned to
the neighborhood. Event planning required new strategies to
create activities that would appeal to volumes of people, but
not create crowd density that would be counter to Health
Department guidance. Outdoor activities were made safer, but
still demanded flexibility to react to variable conditions and
changing best practices. With health and safety as a priority,
contingency plans were proactively integrated into all planning.



Downtown residents
and workers alike
welcomed the return of
the 16th annual Market
Square Farmers Market.

PicklesBURGH

REINVENTING: Safer Events to Engage Our Community

Farmers Markets Redux & Market Square Reactivation

The opening of the first Downtown Farmers Market, on sched-
ule in mid-May, illustrates the flexibility and determination that
was a hallmark of 2020. Deemed an essential service, the
market started its 16th season on a new day and location near
the Convention Center. The POP, in collaboration with the County
and a local Farmers Market Manager Forum, worked diligently
to implement best practices and public health guidelines that
ensured a continued revenue source for area farmers, and

an opportunity for appreciative customers to shop in a setting
that the Allegheny County Health Department called
“exceptionally safe.”

In June, Downtowners were thrilled to see the Farmers Market
return to Market Square in a safely reconfigured footprint that
encouraged saocial distancing. Recognized as a milestone an
the return to normalcy, it also marked a return of live music
to Downtown. POP Park Ambassadors were redeployed seven
days a week, along with the return of giant games and twice
weekly Happy Hour local music performances. Downtown vis-
itors and residents also had a chance to de-stress with the
return of a socially-distant version of Yoga in the Square.

Having such engaging outdoor activities in the middle of
Downtown provided welcome relief from highly challenging
times and a memorable and safe experience for those who

participated.

2020 started off with some good news
when Pickleshurgh was again voted

the #] Specialty Food Festival in the
country. It was canceled, along with
every other major event in Pittsburgh,
but its spirit lived on when local
restaurants joined together to offer a
summer weekend, city-dwellers could
enjoy pickle-themed food and beverages
while receiving free Heinz Pickle Pins.
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Visitors browse a
socially-distanced,
but still jolly, Peoples
Gas Holiday Market.

Santa Zooms into Market
Square, live from the
North Pole.

Light displays and
winter projections made
Downtown sparkle.

FROM THE NORTW DO\

REFORGE

DOWNTOWN

Holiday Happenings That [Mostly] Happened

The holidays are always an important time for retailers and
restaurants, and the POP recognized that it would be critical
in 2020. The emotional toll of the holidays would also have
increased significance given the impacts of the pandemic.

A pivot was again needed to prioritize health and safety and
a reimagined Downtown holiday experience.

The reinvention of the Downtown Holiday season began in

spring with the Santa House experience, the first tradition to be
reconsidered. In-person visits would not be possible, so the

POP commissioned the development of a virtual ‘Santa Zoom’
experience from Xfinity as a safe alternative. The magic of a visit
to Santa was reimagined as a live conversation from the North
Pole, which made the conversations with the jolly old elf possible.

The pandemic required the cancellation of what would have
been, the 60th anniversary of Light Up Night®, but the PDP still
delivered festive experiences and a reconfigured Peoples Gas
Holiday Market™—the only major event to be approved by the City.

The holiday reinvention continued with grand plans to convert
Picklesburgh’s giant Heinz Pickle Balloon into the World’s Largest
Pickle Ornament. Sadly, the pickle plans had to be canned after
an unfortunate rip during installation. Its demise provoked a
media storm and provided a humorous metaphor for the year
that was 2020.

In addition to the skating rink, Creche, and lighting of all the
major Christmas trees, family fun included a reinvented Holiday
KidsPlay, presented by Highmark, in partnership with Fred Rogers
Productions. This collaboration was reconsidered as a socially
distant Selfie Garden in Heinz Hall Courtyard featuring an array of
colorful backdrops and standees of popular characters from
beloved children’s shows.

Further festivities occurred in expanded outdoor dining districts
that implemented Holiday Wonderland lighting, thanks to

BNY Mellon. Larger-than-life falling snowflakes, swirling candy
canes, and other holiday graphics were projected on building
facades that extended for several blocks, while live music and
pop-up vendors added new experiences along Penn Avenue.

Installation begins on An unfortunate

what was to he the dill-flation result.
World’s Largest Pickle

Ornament...



Creating a More
Diverse and
Inclusive Pittshurgh

changed in many

ways over the last decade or so, systemic racism,
a lack of diversity, and barriers to inclusion

. remain issues that the POP and City must continue
to address if we are to create a vibrant urban
center for all. To prioritize this work in 2020, the
POP formed a committee of business and
community leaders to engage in productive
collaborative sessions and develop initiatives that
. promote a more inclusive Downtown.
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These efforts build upon the POP’s legacy of creating mean-
ingful spaces and opportunities for the entire community,
through markets that highlight local businesses, public art that
showcases a diverse array of artists, to specialty events and
more. Ensuring equity in our Downtown is critical to creating

a vibrant City that thrives in the 2Ist Century. This waork will
not be a panacea, but it will make an impact in meaningful
ways for the organizations and individuals that the POP serves
through a more welcoming community.

The POP will continue to call on our public and private part-
ners to join in advocating inclusivity, diversity, and equitable
treatment of all people. We must engage our community and
encourage conversations that move us beyond racism and
discrimination. We must listen and respond to those who have
suffered from systemic racism, and work diligently toward
policy solutions that reforge our values and build a more
unified community.

While just a start, here are some of the actions the POP has
taken in 2020 toward a more diverse and inclusive Pittsburgh:

- Created an active Anti-Racism and Inclusion Committee to
drive organization goals and decisions

- Held a "21-Day Racial Equity Challenge” for board and staff
to learn more about racial inequity from all perspectives

- Committed to featuring diverse performers, with 50 percent
of all musical programming showcasing entertainers of color

- Implemented an option for young children and families to
visit with either a Black Santa or a White Santa

- Welcomed entrepreneurs for The Black Market, a holiday pop-
up market showcasing dozens of Black-owned businesses

- Commissioned Black artists for numerous public art
offerings throughout the year

- Extended support of the U.S. Census outreach to ensure
everyone is counted by providing space at key events in
Market Sgquare and at high-traffic downtown corridors

- Engaged an Equity Working Group for the Downtown Mability
Plan to gain further insight into community impacts

The POP remains committed to highlighting the diversity of
this region as we stand together for a brighter, more equitable

future with a Downtown that is truly for all.

Arthur Moates, former
Pittsburgh Steeler, helped
kick off Santa Zoom: Live
from the North Pole.

The option to choose a Black
or White Santa made for a
more welcoming Downtown
holiday activation.



RE
FRESH

Keeping
Downtown
Clean & Safe

The Clean Team never

stopped working throughout
2020, making Downtown
cleaner and brighter, and more
safe and welcoming.
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Throughout 2020, the POP’'s Clean Team was more essential
than ever with ongoing efforts maintaining the safety of
Downtown by conducting regular deep cleanings ensuring a
welcoming, safe environment. The team took pride in their
consistent efforts to clean Downtown streets, as businesses
began gradual reopening throughout the year.

Of course, there were necessary changes to safety protocaols.
Gloves and PPE were required to limit public and personal
exposure, and ensure our team remained safe. The Clean Team
augmented efforts through the use of a new sanitization
fogger for deep cleaning of high-touch areas such as Market
Square outdoor seating, bus shelter benches, and public trash
cans to further enhance safety protocols. These critical tasks
are not easy, so we are grateful and proud of their persistence
in making Downtown a more inviting and welcoming place.

In 2020, all Downtown Clean and Safe Community Meetings
were held virtually to maintain safety while still providing
stakeholders opportunities to voice public safety concerns.

Working with other social service agencies, our Outreach

Team continued to be an invaluable asset as it provided
critical support to those in need. The team offered connections
to mental health services, assisted in securing housing and
provided hygiene kits and coats to help ensure the safety and
well-being of those in need.

Even with new safety protocols
and social distancing in place,
the Clean & Outreach Teams
still completed 3,458

volunteer hours cleaning up
Downtown with residents,
organizations, and businesses.

BY THE NUMBERS
* 712,036 bs.

of trash removed

* 3,698 graffiti

tags removed

* 1,243 panhandling
interactions
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Since late 2019, the POP has led the development of the
Downtown Pittsburgh Mobility Plan, aimed at establishing a
vision, framewark, and action blueprint to improve Downtown's
transpaortation network and public realm over the next

decade and beyond.

The Plan is guided by a management team comprised of the
POP, City of Pittsburgh’s Departments of Mobility & Infrastruc-
ture and City Planning, the Port Autharity of Allegheny County,
and the Southwestern Pennsylvania Commission. Expert
consultants were contracted to perform an extensive analysis
of data, previous studies, demographics, current conditions,
future development, and peer city benchmarking to inform
recommendations. Feedback from the public and the neighbor-
hood's stakeholders was integral to the Plan’s creation.
Valuable surveys were created that aggregated thousands of
comments, and the Downtown Advisory Group that represents
70+ stakeholder groups met four times in 2020 to provide

counsel on key deliverables.

The final Plan will include a summary of issues and oppor-
tunities, specific guiding principles and goals, and a street
management framewaork that informs all high-impact projects
selected as priority areas. A draft of the Plan released

in spring of 2021 will provide an opportunity to provide feed-
back on all proposed projects, such as the implementation of
a pedestrian wayfinding system, the addition of bus shelters,
riverfront activations, and the reconnection of Downtown

with neighboring communities.

BY THE NUMBERS

* Mobility Plan: | §8§ survey responses received;
72 stakeholders in the Downtown Advisory Group,
and ]E members in the Equity Working Group

* Street Reconfigurations: 72 businesses directly
impacted, including 24 restaurants with

curbside dining

Smithfield Street Vision

Smithfield Street is a vital connec-
tor in Downtown and serves as

a significant pedestrian, transit,
and retail corridor with an emerg-
ing residential population and an
array of transformational devel-
opment projects in the pipeline. In
fall 2020, the PDP began work to
engage businesses and property
owners along the corridor to craft
a long-term vision for Smithfield
Street. This work will be used to
guide improvements, help solicit
funding, and allow prioritization
and coordination with public
agencies and private businesses
to create a street that meets

the dynamic needs of Downtown
while also acknowledging the
street’s legacy as a prominent
retail destination.

The City will totally reconstruct
Smithfield Street between Sixth
Avenue and Forbes Avenue—
involving new lights, sidewalks,
trees, bus shelters, and roadway—
with construction slated for early
2023. The POP has completed ini-
tial visioning for this corridor with
the input from many stakeholders.
Throughout 2021, the POP will
work with the City and the com-
munity to solicit input on design
ideas, such as wider sidewalks,
integration of green infrastructure,
pedestrian-friendly lighting, en-
hanced bus shelters, and more.

©



GETTING SOCIAL

Throughout 2020, the POP
maintained relevance, and
even expanded reach, during
a time when Downtown
experienced a drastically
reduced commuter base
with no major events

taking place.

NOTABLE IN 2020

- The PDP awarded five Paris to Pittsburgh Sidewalk

Activation and Facade Restoration program grants in
2020 totaling more than $150,000 that supported nearly
$800,000 in total investment

- Released in September, the 2020 State of Downtown

Residential Report noted that Downtown area’s
population has grown by more than 4,387 residents in
the past 10 years, representing a 36% increase in the
residential population reaching an estimated 16,490
residents as of (2 2020

- POP hosted eight Downtown Development Activities

Meetings, involving developer and stakeholder
connections in the community

« In April, PGEH—-a collaborative project of the POP, and

Bridgeway Capital’s Creative Business Accelerator,
featuring locally-made and designed products—launched
its online store

« The PDP became a community partner and supported

the U.S. Census outreach effort

+ In wake of pandemic, the POP offered all existing

restaurants, retailers, hotels, and arts members free
membership for a year

- PDOP moved its offices in December 2020 to The Bank

Tower, 307 Fourth Avenue

AWARDS & RECOGNITION

« The International Downtown Association recognized the

POP with its highest honor, the Downtown Achievement
Pinnacle Award, recognizing creative and inspiring
innovations in urban place management, for the
Downtown Activation and Public Art Initiative

« The PDP received two In-house Design Awards from

Graphic Design USA for the COVID-19 Safety
Communications campaign and the Gift Card Give
Back initiative

- The Peoples Gas Holiday Market was named the

#1 Holiday Market in the United States by
USA Today’s 10Best

« Picklesburgh also received USA Today accolades, voted

the #1 Best Specialty Food Festival in America for
the second year in a row

« The PDP was awarded a Patriot Award, given by the

National Guard and Secretary of Defense, in acknowledge-
ment of sacrifices made by employers dedicated to
supporting a staffer enlisted in the National Guard

- Caitlin Fadgen, Senior Manager of Economic Development,

was selected by the International Downtown Association
to take part in the 2020 Emerging Leaders Fellowship
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Income

PennDot 3%
Membership 3%

BID Funds 37%

Foundations
& Grants 40%

Expenses

Admin 10%

Economic
Development 26%

Marketing Transportation
& Events 36% 9%

Visit DowntownPittsburgh.com/AnnualReport for our 2020 financial statements.
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2021 GOALS

POP ORGANIZATIONAL TENETS

- Increase the utilization of minarity and women-owned businesses
by 50 percent to ensure we are providing more businesses with
access, supporting our work and the missions of the organization.

- Continue to attract a more diverse staff and board leaders to
ensure we are working to create the Pittsburgh we want, not just
representing our current demographics.

EVENTS

- Build on 2020’s experiences by successfully presenting COVID-19-
safe programming and diverse expanded events that create
vibrancy while encouraging people back to Downtown.

- Energize Market Sguare with a full season of weekly programming
including the Farmers Market, Yoga in the Sguare, live music, and
the return of the Saturday Night Market.

- Produce programming that supports restaurants and the expanded
outdoor dining districts.

- Engage with community partners, both in Downtown and across
the region, to collaborate on programming and provide them with
access to Downtown patrons.

- Present a diverse range of community programming in the new
Fort Duguesne Boulevard pop-up park, as well as other pop-up
venues that provide opportunities for activations in support of
priority locations and larger strategies.

- With an operating assumption that COVID-19 guidance will permit
a return to a more typical holiday celebration, will refresh Light Up
Night to mark its 60th anniversary and explore options to expand
holiday attractions into more locations around Downtown.

ECONOMIC & BUSINESS DEVELOPMENT

- Realign the DWNTWN Business Attraction Campaign with a
focus on talent and business acquisition as the neighborhood
rebounds from pandemic restrictions.

- Track Downtown reactivation metrics including office building
occupancy, parking garage utilization, bus ridership, and visitor
information to inform stakeholders on the progress of reactivating
Oowntown.

- Recruit more minaority-owned businesses for both short-term and
long-term opportunities.

- Develop a post-pandemic Restaurant Recruitment Program for
Oowntown Pittsburgh though implementation of a collaborative
framework between local property owners, the commercial
real estate community, and public officials.

- Provide new opportunities to market and promote unigue real
gstate opportunities in Downtown.

- Release the 2021 State of Downtown Pittsburgh report to recap
market data and trends seen throughout 2020, informing the
real-estate and investment community on the economic outlook
for Downtown in 2021 and beyond.

- Develop and implement impactful programs to help small
businesses both economically survive the pandemic and regain
momentum; plan programming that multiplies POP investment
by engaging new and existing customers through earned and paid
media and innovative campaigns.

- Manage and promote the Downtown Community Takeout program
in partnership with 412 Food Rescue to purchase over 50,000
meals from Downtown restaurants and tackle food insecurity.

MOBILITY & STREETSCAPES

- Release the Downtown Pittsburgh Mobility Plan in spring 2021
that outlines a series of ambitious projects that will guide
transportation and public realm decisions for the next decade;
engage the community in a discussion of the projects and begin
prioritizing projects for implementation and further consideration.

- Build upon the successful outdoor and on-street dining areas by
incorporating public art, greening efforts, sidewalk amenities, and
lighting to make our streets better for commerce and pedestrians.
Focus corridors include: Fort Duguesne Boulevard, Market Sgquare,
and sections of 6th Street, Strawberry Way, and Penn Avenue.

- Release a new vision for Smithfield Street that informs the City of
Pittsburgh capital planning process to reconstruct the street,
determine how sidewalk designs, trees, bus shelters, and roadway
configuration support the revitalization of this corridor and ensure
it once again becomes a premier destination in Downtown.

- Prepare for the Downtown to Oakland Bus Rapid Transit project
and explore updates to the bus network that provides enhanced
amenities for bus riders and improved traffic flow at peak periods.



MEMBERSHIP & ENGAGEMENT

- Leverage the relationships that have been established with the
restaurant and retail community to further enhance communications
and engagement to create new programs to support current
members and attract new businesses.

- Continue to enhance the Membership Matters newsletter and social
media channels to inform and engage current and new members
and provide opportunities to promote member businesses.

- Re-engage members in creative ways to expedite Downtown's
recovery post-pandemic; explore implementation of outdoor
member events that comply with safety protocols, as well as
offer member discounts and other incentives to encourage
Oowntown small businesses patronage.

CLEAN & SAFE

- Continue efforts to disinfect high-touch surfaces throughout
Oowntown in an effort to safely welcome workers and visitors
back to the Golden Triangle.

- Increase vaolunteer hours to 10,000+ annually, bringing the program
back to pre-pandemic levels and revamp our volunteer sign-up
process with Pittsburgh Cares.

- Establish a pilot Workforce Development Program to support
training programs that help individuals gain experience and
improve skills as they enter the workforce.

- Further integrate the work of our Outreach Team with the
Allegheny Health Network’s Program for Homeless and Urban
Poverty Medicine to ensure individuals experiencing
homelessness are well supported.

MARKETING & COMMUNICATIONS

- Realign the strategic marketing plan for Downtown reactivation
and re-engagement of the returning workfaorce, residents, and
visitors, while continuing to build confidence in health and safgty.

- Continue providing valuable, informative resources and assets
about Downtown to a diverse audience, locally, regionally, and
nationally.

- Provide creative ideation, development, and delivery of initiatives
that showcase and support Downtown businesses and increase
overall visitor awareness.

- Advocate for, and support, public art installations with a sustained
focus on the contributions of Black and minarity artists in
collaboration with like-minded partners.

- Utilize social media and other platforms to support and advance
small businesses and increase market awareness with focus on
inclusion and advancement of minority owned businesses.

- Reestablish a Strategic Communications Committee to aid in the
ongoing definition and execution of our efforts; advance our
growing “Reforge Downtown” platform and develop an array of
integrated marketing tools that express the unigue value of
Oowntown in creative and innovative ways.

- Continue to evolve the delivery of content through updated
newsletter formats, social platforms, and an updated website in
2021, to ensure improved usahility through consistent, engaging,
and accessible communications.

Market Square reactivations
will lead to a bright, vibrant,
and active Downtown in

the year ahead.

Look for expanded outdoor
dining opportunities that
are here to stay.



MEMBERS

RENAISSANCE LEADER
Acusis, LLC

ALCO Parking Corporation
Avenue Four Analytics
Comcast

Highmark

Peoples Natural Gas
Pittsburgh Post-Gazette
Point Park University
UPMC

DOWNTOWN VISIONARY

BNY Mellon

Dollar Bank

Gatesman Creative
Agency

Guardian Storage
Solutions

Huntington Bank

KeyBank

PITT OHIO

Pittsburgh Parking
Authority

Shorenstein Realty
Services

DOWNTOWN CHAMPIONS
Buchanan Ingersoll
& Rooney
Carmeuse
CBRE, Inc.
The Davis Companies
Dentons Cohen & Grigshy
Duquesne Light Company
Duquesne University
First Commonwealth Bank
Fisher Associates PE, LS,
LA, DPA
F.N.B. Corporation
Highwoods Properties, Inc.
Millcraft
Olson Zaltman
Oxford Development
Company
Pittsburgh City Paper
Pittsburgh Penguins
Pittsburgh Pirates
Pittsburgh Transportation
Group/zTrip
PPG
Renaissance Pittshurgh
Hotel

Rugby Realty Company, Inc.

University of Pittsburgh
Winthrop Management

DOWNTOWN PATRON

All Occasions Party Rental
and Marbella Event
Furniture & Decor

AlphaGraphics

ALTUS-HPO

American Cancer Society

Auberle

Brookfield Properties

BRUNNER

Carnegie Mellon
University

Chesley Brown
International

City Wide of Pittsburgh

City Works Eatery &
Pour House

Eat'n Park Hospitality
Group Inc.

EVEN Hotel Pittsburgh

Fairfield Marriott
Pittsburgh Downtown

Fairmont Pittsburgh

Federated Hermes Inc.

Fogo de Chao Brazilian
Steakhouse

Frank B. Fuhrer Wholesale
Company

Gateway Clipper Fleet

GNC

Henderson Brothers, Inc.

Hertz Gateway Center

Hotel Monaco—Pittsburgh

Industrious Pittsburgh

InterContinental Hotels
Group

Interpark LLC

JLL

Kossman Development
Company

La Prima Expresso
Company

Mascaro Construction

Michael Baker
International

Moe’s Southwest Grill

National Flag Foundation

Northwest Bank

Pittsburgh Business Times

Pittsburgh History &
Landmarks Foundation

Pittsburgh Jewelry District

Pittsburgh Magazine

Renewal, Inc.

Richard DeShantz
Restaurant Group

Rivers Club

Sienna Mercato

Strada

Toshiba Business/
Organization Solutions
of Western Pennsylvania

Underwriters Brokerage
Service

Urban Redevelopment
Authority of Pittsburgh

WordWrite

WTAE-TV

Yuzu Kitchen

DOWNTOWN ADVOCATE

306 Forbes Brow Bar
& Boutique

AAA East Central

AC Hotel Pittsburgh
Downtown

Allegheny County Airport
Authority

Allegheny County Bar
Association

Assured Partners of
PA, LLC

Beynon & Co.

Bike the Burgh Tours

Boutique la Passerelle

The Buncher Company

Cardamone’s Salon

The Carlton Restaurant

Carrie S. Holstead Real
Estate Consultants, Inc.

Courtyard Pittsburgh
Downtown

Cowden Associates, Inc.

David L. Lawrence
Convention Center

Desmone

Distrikt Hotel Pittsburgh

DoubleTree by Hilton Hotel
& Suites Pittshurgh
Downtown

Drury Plaza Hotel
Pittsburgh Downtown

Ellie Hall Leadership
Development Executive
Coach

EImhurst Group

Embassy Suites by Hilton
Pittsburgh-Downtown

Denham & Co. Salon

First English Evangelical
Lutheran Church

First Presbyterian Church
of Pittsburgh

Fresh Nostalgia

Gateway Outdoor
Advertising

Gateway Towers
Condominium
Association

Gaucho Parrilla Argentina

Grant Street Associates,
Inc.

The Great Escape Room
Pittsburgh

Green Building Alliance

GTN Law

Hanna Langholz Wilson
Ellis

HDR, Inc.

Hefren-Tillotson, Inc.

Heidi Optics

Heinz Healey's
Gentlemen’s Apparel

Herbein + Company, Inc.

Houston Harbaugh, P.C.

Howl at the Moon
Pittsburgh

Intertech

Jacqueline’s House of

Beauty

Joseph Orlando

Larrimor’s

M&J Wilkow Ltd.

Maher Duessel

McCaffery Interests, Inc.

Brian Murello, BNY Mellon
Wealth Management

Oliver Brothers

Omni William Penn Hotel

Original Qyster House

Perkins Eastman
Architects

Peter Lawrence Women'’s
Apparel

Pittsburgh Bike Share

Pittsburgh CLO

Pittsburgh Divorce &
Family Law, LLC

Pittsburgh Parks
Conservancy

Pittsburgh Technology
Council

P.J. Dick Incorporated

PMI

Q Development

RedShift

Rivers of Steel Heritage
Corp.

Robert Morris University

Salon Nuvo

Serendipity Labs

Sinful Sweets Chocolate
Company

Shrager Defense
Attorneys

Stonewood Capital
Management, Inc.

TREK Development Group

Trinity Episcopal Cathedral

Walk the Burgh Tours

The Webb Law Firm

Western Pennsylvania
Conservancy

Westin Convention Center
Hotel

Worgul, Sarna & Ness,
Criminal Defense
Attorneys, LLC

Wyndham Hotel Pittsburgh
Grand

YMCA of Greater
Pittsburgh

YWCA of Greater
Pittsburgh

Zambelli Fireworks

DOWNTOWN SUPPORTER
African American
Chamber of Commerce
of Western Pennsylvania
Pittsburgh Ballet
Theatre, Inc.

DOWNTOWN PARTNER

Benedum Interests

Richard Beynon

Carnegie Library of
Pittsburgh

John Hughes &
Associates Optometrists

Clare Meehan

The Rubinoff Company

Craig Stambaugh

DOWNTOWN NEIGHBOR

Jessica Albert

James Blue Il

Mark Broadhurst

Jamie Campolongo

Debra Donley

Melissa Dougherty

E. Gerry Dudley

Andrea Geraghty

Thomas Grealish

Thomas Hall Il

Thomas Harrington

Michael Komenda

Joseph Lagana

Nancy Lynches

Grant Mason

J. Kevin and Kristin
McMahon

Art and Bonn McSorley

David and Helen Meyer

Eve Picker

Ceil Rockovich

C. David Sellers lll

Aaron Stauber

Matthew Sterne

Ashlee Wallace

George Whitmer

Our members live, work,

and play Downtown while
supporting our mission to
create an atmosphere where
businesses grow. Learn more
about joining us at www.
downtownpittsburgh.com.

FUNDING & GRANT
SUPPORT

SPONSORS

BNY Mellon

Jackie & Bob Capretto

CBS-TV

Comcast

EQT Foundation

Fifth Avenue Place

Green Mountain
Energy, Inc.

Chuck Hammel

Highmark

Highwoods Properties

Houston Harbaugh, P.C.

Insurance Canopy

Jenkins Empire Associates

Key Bank

Keystone Basement
Systems

KraftHeinz

McCaffery Interests, Inc.

Peoples Gas

Pittsburgh City Paper

Pittsburgh Earth Day

Pittsburgh Post-Gazette

PNC

Shorenstein Realty
Services, LP

WesBanco

GRANTS, CORPORATE,

AND IN-KIND SUPPORT

412 Food Rescue

Alco Parking Corporation

ARUP

Beacon Communities/
Midtown Towers

Bridgeway Capital

Brooks Diamonds

The Buncher Company

City of Pittsburgh

Delta Foundation of
Pittsburgh

Flyspace Productions

FNB Bank

Fred Rogers Productions

Grippo Enterprises

Hotel Monaco

Interpark

Kossman Development

Millcraft Investments

Nancy Mosser Casting

PITT OHIO

Pittsburgh Cultural Trust

Pittsburgh Jewelry District

Pittsburgh Parking
Authority

Port Authority of Allegheny
County

Riverlife

RJW Media

Rothschild Trading
Company

Sports & Exhibition
Authority

Strip District Neighbors

Urban Redevelopment
Authority of Pittsburgh

VisitPITTSBURGH

WSP

FOUNDATIONS

Anonymous Foundation

Colcom Foundation

The Henry L. Hillman
Foundation

Lee & Myrna Silverman
Fund (through the
Pittsburgh Foundation)

Nina Baldwin Fisher
Foundation

Richard K. Mellon
Foundation



2020 BOARD
OF DIRECTORS

Chairperson
Lucas Piatt
Millcraft Investments

Vice Chair
Mariann Geyer
Paint Park University

Secretary/Treasurer
Craig R. Stambaugh
upmc

Kevin Acklin
Pittsburgh Penguins

Shannon Baker
Gatesman Agency

Christina Bencho
BNY Mellon

Richard L. Beynon
Beynon & Company, Inc.

Jim Blue
Rootstock Wealth Advisors

Bryan Brantley
McGuire Woods

Lisa M. Carey
PNC Bank

David Case
PMI

Kinsey Casey

City of Pittsburgh

Melissa Dougherty
Dentons Cohen & Grigsby

E. Gerry Dudley
CBRE, Inc.

Rev. Brian Evans

First English Evangelical
Lutheran Church

Greg Flisram

Urban Redevelopment
Authority

Rich Fitzgerald
Allegheny County
Executive

Thomas J. Harrington
Winthrop Management,
LLC

R. Daniel Lavelle

City of Pittsburgh,

City Council

Kenneth J. Lyle
Peoples Gas

Sarita Mallinger
Kimpton Hotels

Ed Manko
JLL/BOMA

Grant Mason

Oxford Development
Company

Kevin McMahon

The Pittsburgh Cultural
Trust

Clare Meehan
AlphaGraphics

Tom Michael
Larrimor’s

Cheryl Moon-Sirianni
PennDOT District 11
Adele Morelli
Boutique LaPasserelle
Daniel Onorato
Highmark, Inc.

David Onorato
Pittsburgh Parking
Authority

Ken Rice
KDKA-TV

Izzy Rudolph
McKnight Property
Development

Merrill Stabile

ALCO Parking Corporation
Thomas L. VanKirk”
Highmark, Inc.

Kevin Wade

PNC Bank

Ashlee Wallace
Allegheny County
Airport Authority

Larry Walsh

Rugby Realty

Dara Ware Allen

City Charter High School

Jake Wheatley, Jr.
State of Pennsylvania

Marisa Williams
HEARTH

Andy Wisniewski
Highwoods

Jason Wrona
Buchanan, Ingersoll, &
Rooney PC.

* Emeritus

STAFF

Jeremy Waldrup
President and CEQ

Cindy Day

Vice President of Finance
and Administration

Jack Dougherty

Director of Special Events
Caitlin Fadgen

Senior Manager of
Economic Development
Lynda Fairbrother
Executive Assistant

and Office Manager
Colten Gill

Marketing and
Communications Manager
Tori Gohn

Manager of Special Events
Richard Hooper

Vice President of
Marketing &
Communications

Russell Howard

Vice President of Special
Events & Development
Karin Manovich

Member Relations
Manager

Kathryn Schlesinger
Mobility Project Manager
Michael Smith

Operations Manager,
Clean & Qutreach Program
Chris Watts

Vice President of Mobility

MARKETING &
SPECIAL EVENTS
INTERNS

Melanie Schuler
Robert Morris University

Anna Wolf
Point Park University

PG&H

Samantha Stickle
Store Manager

Jaclyn Harris
Sales Associate

Ashley McFarland
Sales Associate

CLEAN TEAM
MANAGEMENT

Barrie Gregg
Operations Supervisor,
Clean & Outreach Team

Will Thomas
Operations Supervisor
& Volunteer Program
Coordinator

CLEAN TEAM

Nate Brown
John Butler
Julius Denson
Clarence Gates
John Marshall
Artie Murphy
Ryan Norris
Curtis Pinkney
Mike Walker
Brock Wilson
Sam Williams
Gordon Young

OUTREACH TEAM

Marlena Alexander
Team Lead

Corenne Ligammari
Outreach Ambassador
Kareem Maize
Outreach Ambassador

CREDITS

WRITING

Glover Writing Services LLC
DESIGN

Schifino Design
PHOTOGRAPHY

Renee Rosensteel,

unless otherwise noted
COVER PHOTO

Michelle Marie Senko
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