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Change the perception of what Downtown is for CEOs and business
decision makers.

Increase office occupancy by attracting businesses to Downtown.
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OUR TARGET

When companies are looking to relocate, we want Downtown
to be top of mind among:

» Key decision-makers within companies such as the
CEO/President and COO

« Commercial real estate brokers
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Create a new way for decision-makers to think about Downtown by positioning it
as the epicenter for businesses rising.

« Create a new, modern identity for the Golden Triangle
» Define the destination

« Recognize and mobilize like-minded leaders

« Create tools for influencers to share

« Speak to them in places where they work and play

« Change perception by highlighting the offerings Downtown provides to the upwardly
mobile
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Let’s give them
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BRAND IDENTITY
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1. Ode to the Golden Triangle

2. Physical representation of elevation
taking place

3. It's what binds us together

4. Modernized approach
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BRAND IDENTITY

Everything points you L\em.
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This could be your
m-ﬁierﬂ% moment

#dwniwnpgh
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VIDEO
CONTENT

We'll create a video
featuring quick-hitting clips
of the best things
Downtown has to offer.
The :30 video will be
shared on the real estate
broker toolkit, and can be
cut down for social media,
:15 pre-roll and earned
media opportunities.
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We'll tap our selected influencer(s) for a series of social media videos that
turns the “This Could Be Your " concept on its head to showcase our
iInfluencers’ own experiences Downtown, while offering a unique, engaging
testimonial in the process.

Shannon Baker Darrin Grove I Chancelor Humphrey

President of CEO at TrueFit Owner/Photographer
Gatesman of KeepPittsburgh-
DopeStudios

Michael Killen
Co-Founder/Partner of
VFX-Production

Studio Animal Inc. and
President of Animal
Media Group LLC

Cain Hayes
President & CEO of
Gateway Health

W " Dave Dicello
Owner/Photographer
of Dave DiCello
Photography
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Campaign launch:
« “Piffsburgh Downtown Partnership Unveils New Brand for Downtown”

Real estate broker toolkit:

» “Piffsburgh Downtown Partnership Extends Toolkit to Real Estate brokers
Selling Downtown Office Space”

Influencer activations:

« “PNC CEOQO Shares the Pivotal Role Downtown Location Plays in Building
Company Culfure”
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« Y7 Downtown Happy Hour Spots Made for Nefworking”
 “8 Hidden Gem:s in Pittsburgh’s Downtfown”

« “4 Ways a Downtown ZIP Code Can Weave Wellness Info Your
Workplace Culture”

| \/
TRNLEH creeess™  BUSNESS
@2 WPXI Cw?i? TRIB: Pittsburgh Post-Gazette @

PITTSBURGH
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BUSINESS MEDIA

Print Ad

SmartBrief

LinkedIn InMail Message
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Section Name: -

SUBJECT LINE: Elevate Your nt Pittsburgh
i {Nsme),

Have you consdered Dowrtown Piftsturgh tor your nest ofoe soace?
Home 10 ha-thec of e oty's commecs) otfos spece, Dowrdown Piits-
burgh s a hub %or usinesses than crave bigoer. better expenences Here
are jst 2 few reasons to bring your Dusness hene

* 38 7 Dl hiss boan invested i Downtiae 10 BOsa! Dusrwsses dng
cufure in the oty s carier, and another SEE7 millon was invested i
Pittsburgh s sech compacies n 2017

* Downtown BOOss & rarst scom of 100 8 wark scone of &5 and a e
ooee of 59, affenng 3 wide vanety of ways 10 move and groove arourd
the cey.

* Wi 74 dhrect ights. 16 notets. 10 brgges and Bree ol doos” B
Dowrfiown, £3 0o surpeisa wity 13.4 mil oo Vsiors come knocking
arualy
» Thae's never & Ul momant thanks 10 6 iheaten, 311 restaunns 16
Ml E And sady 0CHs 10 Ak Of T Steel Cy § 4p0Ing eventy
* Do the works's g fgh-nze and 12 E mionsy
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ADDITIONAL MEDIA EXTENSIONS

Programmatic Display
Paid Search

NPR

Cultural Programs

PITTSBURGH
DOWNTOWN
PARTNERSHIP

':: BizBU)’Selr Buy o Busnem v Buy o franchize v Sell o Buuness v Tooh: & Advice v Buwness Brobers v

Buussaes . ¥ Fe »awge

Allegheny County, PA Communication and Media Businesses For
Sale

Drsatighed Basrmiios  Mrorctoie Riset e tart-LA% Busresse Rac Litore
v MadiTy Your Seorzt Vv olon % 55w ThE Sec=ef & Cor Bzhmt
- Terri Sokoloff — Fa
Pittsburgh, "Work from home", franchise for sale $49,000
M Pittaburgh, PA
imgrico Would .1

—— Wall-known Regional Monthly Community Magazine $168,000
l - Pirtabargh, PA

—|= a9 - o) aAnG P " ’ o -y
—td

remem——— Spotts Entertainment Promotion $249,000
Pittsbargh, PA

| ‘ be%fbusimss stion ever.
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Unlock details
you're missing!
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We'll create a digital toolkit to help real estate
brokers position Downtown as an elevated
experience to their clients. The toolkit will live on
dwniwnpgh.com and will include:

Video content

Downtown stats & figures
Influencer testimonials

Public tfransportation infographic
Social media toolkit & live feed
Inspiring workspaces

A S o

. ,“'Z"*'T‘This'c‘:c»uld bé yours. =
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ol Clickable headline to view

video modal that houses the
social video.

Clickable video modal to view
other testimonials. Example on
next slide

Clickable image carousel to
view modal. Example on

3 next slide

Clickable image carousel to
view modal. Example on
next slide

GATESMAN



Opening Modal Testimonial Modall Offices Modal Residential Modal

A

28 GATESMAN




Leverage PDP’s current partnerships within the community to push out
knowledge of the toolkit and encourage use.

« Office Recruitment and Retention Group (ORR)
« Commercial Real Estate Community
« Urban Redevelopment Authority (URA)

We can host a CLE class to show commercial real estate brokers how to
navigate and utilize the toolkit. Additionally, we can create an email list or
social group (via Facebook) to promote toolkit.

/ﬁ\\ 29 GATESMAN



EXAMPLE:

Printable Infographic

Real estate brokers can print this
Pittsburgh parking and public
transportation infographic to
address the big “parking” elephant
in the room during discussions with
their clients.

PITTSBURGH
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oAl PARKING AND
\ PGH TRANSPORTATION
By the numbers

“;m;itgwm Waﬂ‘ Sare Bike Score
100 98 81

20,000+ 20% 53+ $16 5246

parking parking availability paorking average avemge
spaces at peak times garages dailyrate  monthly rate

e: Y Areal-ime parking o Pitisburgh Is ranked Yoo\ Use Waze to lecate the
=N 3 #9 . #9in terms of \ @ closest available place

: opp that show:
PkPOH oy aiable spoces waolkable urbanism. 0" to park Downiown

OTHER MODES OF TRANSPORTATION

THET
84 routes - Bus Fares Rides within the T's Free are more
ard Fore Zone are free at all times. than 10 taxi stands
$2.50 Cash Fare- $2.75. The zone includes the ing stati in Downtown.
First Avenue Station, Steel %
| WSt i I
BIKE UBE
ConneciCord users get UberX standard rat:
unimited 15 min is $1.21 per mile + fees.
Healthy Ride bike rides.
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THANK YOU
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